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GRAND PRIZE—FORD CUSTOM SEDAN 
Value $1800 (Approx.) 
87 PRIZES IN ALL 


$750.00 IN CASH 

500.00 IN CASH 

500.00 IN CASH 

Total Value $442.45 

Ansco £3.5 Synchronized Reflex Camera, Case, 

and Lens Accessory Set PLUS $200.00 Ansco 
Merchandise of Your Choice 

rae ar Total Value $392.45 

Ansco £3.5 Synchronized Reflex Camera, Case, 

and Lens Accessory Set PLUS $150.00 Ansco 
Merchandise of Your Choice. 
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ROLL AND CUT FILM 
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it's the same story: once used, always used. 
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We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











BB OUTDOOR PORTRAITURE, by William Mortensen. 6%4x9% 
208 pages 202 illustrations. Cloth $5.75, postpaid Pub 
lisher; Camera Croft 

A second edition of one of the eight books which go to 
make up what is by now internationally referred to as the 
‘“Mortensen Library, but far from being the average slightly 
altered-as-to-text new printing This is practically an entirely 
new book as those who own the first edition will readily 
appreciate when they compare the 208 pages here to the 144 
of the original and the former 13 illustrations with the pres 
ent 202. Here is a book to read first for the pleasure of 
enjoying Mortensen's breezy tyle and then to pick up again 
for careful study, page by page and illustration by illustra 


tion. It's a ‘‘must’’ for any photographer 


Stereo in the Studio 


By Russ Hansen 





This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to commercial stereo, avail- 
able markets and how to approach them, pric- 
ing, production and other studio problems. Cor- 
respondence and questions are invited. 











(Editor's Note: Heretofore this department, as conducted 
by Dr. Tydings, has been devoted chiefly to technique 
From now on, written by a studio owner who is making 
and selling stereos and finds them a definitely impor 
tant branch of his business, it will be strictly practical 
What Mr. Hanson is doing, you can do, and he pro 
poses to tell you how. — Charles Abel.) 
PROFESSIONAL PHOTOGRAPHY, like any other busi 
ness, requires one to keep abreast of new and im 
proved developments in this highly competitive field 
New equipment must be looked into continually, but 
always with an eye towards what it can do to improve 
your business, and not as just another gadget 

Stereo photography meets both of the above 
requirements. In its present form it is new enough to 
intrigue a large number of unsolicited customers. This 
is chiefly because there is no inexpensive, or “bargain 
counter,” stereo camera on the market, to my know 
ledge, capable of doing a satisfactory job. So far 
stereo has been exploited mostly among camera-happy 
amateurs, and only to a limited extent in the profes 
sional ranks. The former group, capable as many of 
them are, includes mostly higher income people who 
shoot stereo simply for the enjoyment they get out 
of it and do not offer competition to the professional 
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Do not feel that stereo, as discussed in this 
month’s column is restricted to commercial photo 
graphy. I'm firm in my belief that portrait studios, 
particularly in smaller communities, must be ready to 
handle, and go after, all kinds of photographic busi 
ness. To me it is a refreshing change to switch from 
one type of shooting over to another. 

Analyzing stereo photography from the standpoint 
of what it can do to improve your business, it might 
be helpful to read of one man’s venture into this field 
my own. If those of my experiences and methods which 
finally worked out best in soliciting business, pricing, 
etc., can act as a guide to others, new or experienced 
stereo users, then this column will have proved itself 
useful 

My introduction to stereo came as a result of a 
Phone call from my father-in-law, a furniture store 
owner. | can easily remember this incident because 
it came at that time of the year when a good many 
photographers are wondering where the next portrait 
order is coming from January. 

This happened in ‘49 and | have been grateful 
for this bit of timely enlightenment. It seems a lamp 
shade salesman had just left my father-in-law’s store 
with the biggest order for lamp shades he had ever 
received at that place, and all because of stereo 
Briefly, a lamp shade salesman must cart around his 
complete line of shades, both a lot of work and a 
time consumer for himself and any prospective cus 
tomer. 

You can thus appreciate my father-in-law’s reaction 
when he was handed a stereo viewer and looked into 
it. Lamp shades, all in vivid color and appropriate set 
tings, were quickly and effortlessly looked at without 
his having so much as to leave his office. This incident 
definitely started me thinking in a new direction 
Upon investigation, | found that my photographic sup 
piier had the necessary camera in stock, but had never 
thought to inform me of it. After all, | was a portrait 
Photographer, and no possible connection between 
stereo and me had even entered his mind 

After shooting and mounting several rolls of color 
film | was really sold on stereos as being a useful 
and profitable possibility to add to my other photo 
graphic work 

The next step was to determine who my potential 
customers might be. Commercial accounts seemed to 
be the logical market for this type of photography 
and with this in mind, | made up a list of the more 
progressive companies in our community companies 
that turned out a finished product, either ready for 
use, or to be installed by the purchaser 


Looking back over the accounts that finally 
developed into stereo customers, | find the field com 
Prises both those manufacturers whose products are 
too bulky, or heavy, for their salesmen to carry 
around, and those turning out equipment which must 
be assembled by the purchaser. Makers of kitchen 
cabinets, bar fixtures, bath room arrangements, huge 


conveyor systems, to name only a few, were likely 





For precision illustration... 
G-E Photoflash! 


Flashed by Robert A. Buchanan, Linden, N. J. 


A close-up like this demands (1) speed, to stop any 
hand tremor; (2) depth of field, to bring out clean-cut 
detail. 


The obvious answer is General Electric Photoflash. 





For G-E flash supplies generous light and it has the 
advantage of portability, too. Learn to rely on it for 
truly high quality, more saleable shots... be they pins, 
portraits, Or pump stations. 


Try G-E Photoflash on the tough jobs, as so many 
others have done. 


Remember, theresa G- E lamp for every photographie purpose 


GENERAL @@) ELECTRIC 
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prospects. One company already has a_ constantly 
growing file of stereo slides showing its many con 
N F t 0 h d veyor systems scattered around the world. To this firm 

0 X fa ver @a stereo is so real and life-like that considerable time 
and money is saved each year by not having to take 


N Add d | t t | interested clients on extended tours of these installa 
0 ed investment |... 


In the light of accumulated experience gathered 
from considerable stereo shooting, | marvel at the 
“Sounds good,” you say. Well, it is vision, or imagination, displayed by the first advertis 
good — and true besides. Many photo- } ing man of a large company | called upon with my 
graphers make enough profit on such Stereo Realist viewer and sample slides. Those samples, 
sidelines as oils on canvas, miniatures as | recall, were simply shots | had made of various 
and. similar specicilties to pay their | landmarks around town and | expected him to vis 


rent and much of their other overhead valize kitchens instead. That was asking a lot of 
him, but he did approve of the idea, and plans were 


What's more, you don’t even do the drawn-up for possibly 1,000 viewers and 15,000 stereo 
work yourself. You take the orders and | slides. For the space of about a week | don’t suppose 
send them to us. All you do is add | | even touched the ground. Florida began to beckon 
your profit and take the money What | me and circulars advertising new photographic equip 


Id b ae ment got quite a workout. However, the bubble 
couic © sweerer 


expanded a bit too far and | soon wound up with 
nothing 


The lessons learned from this experience have 


today | proved invaluable many times since. First of all, the 


proposition fell through because the company decided 


THE WALTER GAEHLER Co. to pass along the entire expense to its dealers. Later 


| found out | was competing with a representative of 


104 South State St Syracuse 2, N. Y another stereo outfit, the View Master Co. Their com 











plete kit of about 16 shots on a disc, and the viewer, 
EXPAND PRODUCTION WITH was priced at $4.95, while mine, a Stereo Realist kit, 
came to $27.00 

To me the View Master stereo disc and viewer is 
more of a toy than the latter, sort of a comparison 
between a bicycle and an automobile. But, as | 
understood it, few of the dealers had a chance to 
.ompare the two kits, and when offered the choice 
between shelling out a larger or smaller amount of 
cash, | can readily imagine my own reaction 


@ FINEST 


STAINLESS STEEL Before going on, you may be interested to know 





@ IMPROVED that the View Master Co. have a deal for professional 
SINEERED . " a photographers whereby the latter can rent a specially 
a's E be ' designed stereo camera for taking View Master pic 
tures at $10.00 a day. A letter to THE PROFESSIONAL 

will bring you their address. 

After calling on several other companies | finally 
became convinced that the stereo market existed, for 
the most part, at the dealer or distributor level. This 
called for a change of tactics, and as a result, | 
approached a variety of dealers offering them both 
stereo slides and black-and-white shots. By suqgest 
ing both, the door was left open for me to get at 
least half a loaf out of the conversation. | have also 
found it necessary to go into considerable detail 
explaining how each dealer, or his salesmen, could 
most effectively use stereo slides in selling 

REPRESENTATIVE OD Stereo pictures are still so 2>w to some that they 
are unable quickly to grasp the idea of visual selling 


or W te for Free : ited Catalog N H149 
TETRA © up to you to bring out this point. Also, it is very 


’ ITH WELLS STREE e CHICAGO helpful to take a stereo shot of a prospective cus 
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feel the sting of the spray? 


oe brings your prints to tife 


The liquid highlights of the flashing foam...the dense darks of 
the rugged rocks...every subtle shading in between...PICTONE 
captured them all! Mallinckrodt’s all-purpose prepared devel- 
oper brings out each detail so vividly you'll be as pleased with 
its performance as with its convenience. 


No mixing...no measuring. Just dissolve PICTONE in water and 
watch! May we send you our handy Prepared Developer Guide 
with full details? 





RATHER MIX YOUR OWN? There’s a fine Mallinckrodt photo- 
chemical to give you the ultimate in purity, uniformity and 
dependability for every darkroom process and effect. 


Malinckrodt, 


MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, N. Y¥ 
CHICAGO+ CINCINNATI *CLEVELAND*LOS ANGELES*+MONTREAL* PHILADELPHIA* SAN FRANCISCO 


Manufacturers of Medicinal, Photographic, Analytical and Industrial Fine Chemicals 
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BRUMBERGER SALES CORP. Dept PR-7 
34 Thirty-fourth St., Brooklyn 32, N. Y 
Piease rush FREE stereo cutting and mounting 
instructions. Also send FREE new catalog of 
stereo, slide, movie and darkroom accessories 





tomer’s store front, or product, before calling on him 
As a rule | will go out and take shots of several places 
in one day, then make my calls on them later 

In some cases, particularly a large concern, when 
| am satisfied they are definitely interested, | have 
asked permission to take several shots, say, in their 
factory, free of charge, and have found this to be 
very effective. Portrait photographers know how the 
proud parents will “Oh and “Ah” over almost any 
picture of their children, well, factory owners react 
similarly when looking at really life-like color slides 
of their products or machinery. 

Pricing stereo pictures is at first difficult. After 
working on a few jobs a fluid formula develops itself 
in one’s thinking. Most of my experience so far has 
involved the taking of black-and-white photographs 
along with the stereo. Your client needs the former 
for newspaper and magazine advertising, so | try to 
combine the two, but at an extra charge. When asked 
“How much,” | generally reply that, “One stereo shot 
may cost anywhere from $1.50 to $25.00. First tell me 
about how many shots you have in mind, then I'l 
give you a package-deal price.’ From here on, the 
photographer must estimate the possible time it should 
take to shoot each picture. | always keep in mind that 
each glass mounted stereo slide costs me about 45c 
color film, glass mounting material, and flash bulb 
If the order calls for around 30 or 40 shots, same 
location, in one day, the price may be 
$1.50 each, plus mileage 

| have taken over 150 shots in one day, but 
many of these were duplicate shots made to eliminate 
waiting for copies to be made for each salesman 
When only a few shots are required, | usually charge 
$10.00 for the first shot and $1.50 for each additional 
one at the same location. Because | use only Koda 
chrome film, Kodak does the developing for me, thus 
eliminating any darkroom work. The glass mounting 
can ke taken care of by your receptionist or even be 
brought home for members of the family to do. In 
looking over my notes | find that on most occasions 
| have added a 35c glass mounting charge to $1.50 
shots. So far, | have found glass mounting to give 
fairly good service, plus being more profitable. Also 
have labels printed up on good gummed paper with 
your name on them good advertising 

By now you can easily understand how fluid your 
price list must be. In other words, prices cannot be 
determined until the possible extent of any assignment 
is known 

With many different types of viewers and slide 
mounting methods now coming on the market, the job 
of working out a deal to suit any customer's pocket 
book is becoming easier. Really large companies have 
their own photographers, as a rule, and are well 
acquainted with photographic material costs. However 
this is not always a barrier. For example: | was hired 
to do stereo work for a big company which had a 
full time photographic department. Rather than attempt 
to overload this department, and because | offered 





This is just an advertisement for Photo-Cloth 
and we have been running them for years 
and years. You have seen them but perhaps 
you've a closed mind on the subject. Maybe 
you are thinking away back in the messy 
cheesecloth and paste days. 

Maybe you are thinking about "modern" 
transparent covers or some such device 
which isn't a part of a photograph or a part 
of your business. 

We are advertising Holliston Photo-Cloth, 
which goes on the back of the print and stays 
there — giving real protection to prints that 
are going to be handled and manhandled — 
jammed into brief cases — crowded into 
catalogs — strewn on desks. Photo-Cloth 


stays with the print — and we do mean stay. 
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will last a life time. 
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them a complete deal — the purchasing of viewers, 
carrying cases, glass mounting of slides, having copies 
made where necessary - the whole stereo program 
was turned over to me. In this case, where the com 
pany was well informed as to film and flashbulb costs, 
etc., | worked on a $40.00 a day basis most of the 
time, plus the commission | received from the sale of 
viewers. Unfortunately, one can shoot a great number 
of stereo shots in one day, especially when using 
open flash, the technique | highly recommend on most 
factory jobs. 

In future columns | hope to deal with other types 
of stereo shooting which may prove helpful to those 
who are already working with stereo, or thinking 
about doing it. Also, letters from readers telling of 
their own profitable applications of stereo photo 
graphy will most certainly be welcome and should 
benefit all 
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We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ Officers for 1951-52, elected at the April meeting, 
of the Architectural Photog. Assn., are Robert M. Da 
mora, pres Richard Averill Smith, M.Photog., vice 
pres.; Donald E. Morgan, treas.; Rudolph Leppert, sec 
Rodney McCay Morgon, asst. sec., all of the Greater 
New York area. The annual A.P.A. exhibition was held 
at the Architectural League, New York City, from May 
21 to June 2 


@ Feb. 5 and March 5 were meeting dates for the 
Toronto section of the Commercial & Press Photog 
Assn. of Canada, with the Hamilton section getting 
together on Feb. 19 and March 19 


W On March 21, 24 Montreal professionals, meeting 
to discuss mutual problems, decided to form the Prof 
Photog. Assn. of the Province of Quebec. Armand 
Woelput is pres.; Max Sauer, treas.; P. Ouimet, sec 
We hope to hear more about this new organization 
later. 


W The St. Louis Press Photog. Assn., at their annual 
meeting in late April, elected the following officers 
Alton Hathaway, Star-Times, pres.; Ralph Hyers, Globe 
Democrat, treas.; Lester A. Linck, Post-Dispatch, sec. A 
feature of the meeting was selecting the winners in 
the Air Force Training Command's photographic con 
test, for which some 300 entries had been submitted 
from 24 A.T.C. bases in all parts of the country 
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AY-O-FLASH 
DELUX ihe For a change we present 


MITEL TAITIMT TT TIT | month an industrial color shot, one of a series 
HEAVYWEIGHT POWER 


on our cover this 


| being used by Jones & Laughlin Steel Corpora 
NEW | tion of Pittsburgh in double-page spreads in 
ELECTRONIC CIRCUIT Time and News-Week. The machine in the center 
i : 5 | led 
INCREASES GUIDE NUMBERS is a giant shear, transforming coils of cold rolled 
_ steel into sheets; the workman in the red shirt 
is stamping approval on inspected sheets after 
they come through the shear 
The series of advertisements is the work of 
Ketchum, Macleod & Grove, Pittsburgh advertis 
ing agency and the color shots were all made by 
Arthur H. D’Arazien of Scott-D’Arazien, New 
Top and case of York. Concerning this one Mr. D’Arizien 
Ae retool ‘ “The original transparency is an 8x10 Ekta 
Ww t ONLY i 3 

se with 1 De. | chrome, taken with a 10” Ektar on an 
luxe 14’ round re- 
flector complete with second, probably at F’8 or F/10 and the light 

flash-tube, focusing STUDIO UNIT FEATURING tiple flash: 16 #3B S 
bulb and stand. COMPLETE PORTABILITY eee ee cmnerie SrOe nt TO: ag yivamiG super 
flash lamps in eight reflectors. The 


writes 


Ansco 
Universal view camera. The exposure was 1/50th 


dye transfer 

| ili tud ds lo- “ 
voien’’ er fon tone chamarenhy. Hakone print was made in our own studio on 16x2( 
available. Safe, dependable professional by our own technician 
unit, unconditionally guaranteed 


1 FLASH EVERY 7 SECONDS 
Compare price and per- COMPLETE WITH 
formance with any other 1 LIGHT UNIT 


Sat seit $140 00 | M@ Featured at the April meeting of the Prof. Photog 
SAVE e— 


Assn. of Southern California, held on. the 
BY ORDERING DIRECT W/2Lt Units: $185 | Lawrence J. Inman, M.Photog., Long Beach, and Ray 
Write today for W/3 Lt. Units: $230 
Prices incl. tax | Jones, chief portrait photographer of 


we did absolutely no 
retouching or art work on it and | doubt if the 
agency did 





24th, were 


> ; Universal-Inter 
more information 


| national of Hollywood. All of the big motion picture 
AMERICAN CINEFOTO CORP | studios have special photographic staffs to turn out 
1560 B’WAY, N. Y. 19, N. Y. pert. By ee many “stills they need for advertising and pub 
licity purposes and Mr. Jones, one of the top rankers 


presented a striking talk and platform 





demonstration 
The organization’s constitution was amended to 


The New Johnson Electric ls inaiak ak <dlédiines te aictd, whaeaen deenieed 
Sraew Raveworen, Only $25.00 | © Meonwer. 10s Angeles, and Betty Ross Clorke, Von 


Nuys, were elected to fill the new 


raise 


vacancie The meet 


ing close ith th selection f nners in the thly 
Cuts retouching costs, produces ‘ | 9 osed with the wide ba hi Cll, . wcll 


+ | rint tition 
smoother negatives faster. Produces ; | del ili iy o 


results equal to retouchers that list | 

- | oy of h« r n. ¢ iile 7 
for 10 times its cost f W The Prof. Photog. Ass f stalled their 
. new officers for the 1951-52 year t e rst board 
EL. JOHNSON meeting, on April 22 in Baton Rouge. Eric McVadon of 


: that city is pres John Varenholt, New Orlean Vice 
Ma >t -atchogue N 


pres.; Otis Johnson, Shreveport, sec.-treas. Their 





convention dates are Jan. 27-28 but we do 


know the city and headquarters hote 


BM At the annual election held on May 9 the Prof 


Photog. Assn. of Greater St. Louis, Inc. chose the fol 
lowing officers for the 1951-52 term pre Franci 
Scheidegger, Kirkwood; Ist vice-pre James F. (Buzz 


Taylor; 2nd vice-pres., Mr Rose Von Dach; trea 


Turn to Page 43) 
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Most popular color process of all 


— Marshall’s LOW cost assures big profits for YOU. 
— Marshall's Photo-Oil Colors are simplest to use. 
— No expensive prints are necessary. 


To work with Marshall’s Photo-Oil Colors you want them. 
use regular, economical MATTE finish—no 
special process prints are necessary. 
Every print you make with Marshall’s 
Photo-Oil Colors reflects your high standard 
of workmanship. You can always remove 
the color and start over again to attain the 


Marshall’s Photo-Oil Colors are standard 
with the country’s leading photographers 
and colorists. Backed by over 20 years of 
scientific research, these colors assure clean, 
clear tones of remarkable uniformity. See 
for yourself how truly simple it is to achieve 
finest professional touch. perfect hand-colored prints with Marshall's 

Marshall’s Photo-Oil Color process offers Photo-Oil Colors. Prove for yourself how 
you true-to-life, natural hues exactly where much added profit you make. 


MARSHALL’S puoto-o1 couors 


John G. Marshall Mfg. Co., Inc., Dept j-7 167 North 9th Street, Brooklyn 11, N. Y. 
Canadian Dist.: Canada Photo Products, Ltd., 137 Wellington Street West, Toronto 1 


‘oht 
just thet igheratl re 


Positive temperature control of your photo- 


graphic processing solutions is a must in pro- 
ducing high quality negatives and prints 

With a PAKOTEMP you can hold tempera- 
tures to + ly F from morning to night, winter 
and summer, to insure consistent top 
production. 


quality 


Thorough field testing and the many satishe 1 


users have proved the PAKOTEMP to be the 
There’s a PAKOTEMP model 


answer to solution temperature control problems 
to fit your requirements It's simple to install—inexpensive to ope 

PAKO PLANNING SERVICE will show you, 
PAKO Corporation 


without obligation, how easily a PAKOTEMP 
101 dale A N. 
tee Kerala can be installed in your plant. See your PAKO 
Minneapolis 11, Minn P D, 


rate! 


Please send us illustrated bulletin describing the Distributor or mail the coupon. 
PAKOTEMP in detail 


PAKO CORPORATION 


1010 LYNDALE AVENUE NORTH . MINNEAPOLIS 11, MINN 
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One would hardly expect to find the house organ of an insurance company 
devoted almost entirely to photography but this is true of the Spring, 1951, 
issue of News from Home, published by the Home Insurance Company. It fea- 
tures the history and development of photography in America in several well- 
written articles, profusely illustrated with photographs old and new. I'm 
sure many of you will find\it as interesting as I did and if you want a copy 
just write the editor, Kenneth H. Dunshee, at the company's offices: 59 
Maiden Lane, New York 8. 








This is July--half the year gone--and if you want to add to your profits 
this coming Christmas season\ through the sale of photographic greeting 
cards, you cannot spend some of the spare hours you will undoubtedly have 
this month to better advantage ‘than in soliciting this business. Any good 
recent portrait negative iS appropriate greeting card material, familygrounps 
and pictures of children eSpecially so. Don't overlook any attractive shots 
of home interiors and exteriors.\ Get yourself a set of 1951 greeting card 
masks or, if you prefer, a Supply\of small mount folders with Suitably im- 
printed greetings and make up one\finished greeting card from each of the 
negatives you have selected. Mail\ these samples to the original sitters or 
customers -= by all means use first-class mail -- and with each include a 
brief typewritten letter (not mimeographed) quoting prices on lots of 25, 
50 and 100. Here's a letter you can use as it Stands or alter to suit your 
purposes: 

Dear Mrs. Blank: 

I'm sure you haven't forgotten\ this photograph, because you 
liked it So much when I made it for you last (fill inthe month). 

You must have many friends and no doubt also Some relatives to 
whom you would also like to send it.\ Here's a way you can do so 
without the cost of full-size duplicates -- and take care of your 
Christmas greetings at the same time. 

Twenty-five cards like the one enclosed (complete with matching 
envelopes) will cost you only $00.00; $00.00 for 50; $00.00 for 100. 

No other cards can be So perSonal, so friendly. Your order now, by 

mail or phone, will insure their being ready for you by November 15, 

in ample time even for mailing abroad. 

Or, if you'd rather drop in at the studio, you can select froma 
number of other styles of greetings, all of them using this same 
picture. I'll be hoping to hear from you vary soon. 








Speaking of newSpaper competition (I wasn't but I'm going to), here's a 
quotation from an interview with the chief photographer of the Louisville 
Courier-Journal & Times which appeared in Editor & Publisher: "Staffers 
are allowed to do a normal amount of commercial work\on their own time, using 
their own material. They can use company equipment, but no one is allowed 
to have an outside job Such as half-interest ina studio." News photograph- 
ers aS a group are extremely well paid. In the average city they rate as 
much aS a top-rank commercial cameraman, sometimes more, and while of 
course any man can do as he pleases on hiS own time, no\one can convince me 
that a newspaper is being fair to local photographers when it permits its 
own employees to compete with them without even an investment in equipment. 
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Miss Patricia Morison, Star of the New 
York production ‘Kiss Me, Kate,” and of 
motion pictures. For another portrait of 
Miss Morison, turn the page. 


PORTRAITURE 





FROM TEXAS TO HOLLYWOOD 


By Tamara Andreeva 


WHEN MAX MUNN AUTREY, a young man 
with a cowlick and a pronounced Texas 
accent, started his apprenticeship in photo- 
graphy with the noted Southern lensman, 
A. D. Shaw, he did not dream he would 
wind up a successful portrait man in Holly- 
wood. But that is what he is today, his 
product always associated with glamour 
portraiture. Women come to his studio to 
be photographed not only because he is 
known for turning out fine portraiture, but 
because each one of them knows that his 


MAX AUTREY MRS. AUTREY 








PEGGY MILLER VIRGINIA TOLAND 


tricks with light and camera can make them light do his bidding. He knows how to put 


look beautiful. This ability of shadows resembling deep mysterious pc 


intensify the best points in any face or bring into very ordinary eyes; he knows how to 


out the latent beauty with proper lighting make lips and shoulders look voluptuous with 
have paid off handsomely. the help of a Dinky spot and an old piece of 
And Autrey knows all the tricks to make © silk. But when he first started working with 
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ACQUANETTA VIRGINIA TOLAND 


light, it was long before the age of tricks cloth with the help of a long fishing pole. 
Glamour was a result of personal ingenuity. Then he waited. The subject waited, and 
All Autrey had for his light equipment was a sweated. Before fast film came in, exposures 
north skylight and some cheesecloth strung were long — anywhere from one to one 
on wires. To get the effect of soft shadows and a half seconds, or longer. Some people 
on his subject’s face, he moved that cheese were too fidgety to sit still that long. For 


BARBARA STANWYCK JOCK O’MAHONEY 














Pore aR 


them Autrey still had an iron head clamp. 
Somehow the ladies escaped it, but it was 
usually reserved for restless males. 

In spite of such primitive equipment and 
techniques, Autrey says that much of what 
he learned way back then, still stands him 
in good stead. The major formula of his 
glamour portraits, proper direction and dif- 
fusion of light, is still being used by him, 
whether he photographs a movie queen or 
an ordinary housewife who wants to look 
like a glamorous. The old 
forty-five degree lighting is still good. He 
still does not disdain to use his old Crown 
studio camera. 


movie queen: 


Of course he no longer has to mess 
around with eggs and sensitizer to coat his 
This, by the way, is the one 
early phase of his work Autrey would just 
After finishing with the 
unappetizing mixture he had to dry the 
paper; when it was all curled up, he had to 
sponge it back to smoothness, so it would 
be good enough for printing. 


Own paper. 


as soon. forget. 


After ‘“‘graduating’’ from Shaw, Autrey 
came to Hollywood to work as manager of 
the once famed Witzel studio. It was 1922 
by then, movies were just coming into full 
stride, and Autrey was called upon by the 
major studios to do a great many portraits 
of movie stars. He still utilized the technique 


VIRGINIA TOLAND 


AUTREY 








LYNN BARI 


of the north skylight, but soon realized that 
such portraits, for all their nice roundness 
of form, lacked in reproduction value. And 
that was what was important then: portraits 
of movie stars were made to be reproduced 


in newspapers and magazines. In hundreds 
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of them. It was to meet his new demand that 
Autrey began to use flash powder and then 
incandescent light. He was the first to use a 
boom light, in fact the idea of hanging the 
light on the end of a mike boom was his. 
The light was later commercially perfected 
by Beattie and is still being sold under the 
Beattie name by the Otto K. Olesen Company, 
although today boom lights 


many other firms as well. 


are made by 


In addition to being better pictures for 


reproduction, the new Autrey-made_ studio 


portraits of stars had something the older 


flash powder pictures did not: they escaped 
the harshness that photographers call the soot 


and whitewash effect. ey were clear and 


sharp but not hard. 


In addition to a main source of light, 


a 500-watt or sometimes a 1000-watt lamp 


ACQUANETTA 


— Autrey uses a small square light box 


which he calls a ‘‘matchbox’’ type of light. 


The point which was to release the bright 
auxiliary 


light was covered by spun glass 
This little matchbox lic 

of Autrey’s was the pappy of the diffused 
lighting 


diffusion § discs. 


equipment now so with 


popular 
portraitists everywhere. 
For 


anyone seriously considering 


traiture as a career, it is Autrey’s advice to 


por 


consider the following equipment as a basic 
minimum: 
Two boom lights. 
One fill-in light. 
One 1,000-watt 
background. 
One light (diffused) 
babies and men who wear glasses. 


spotlight to light the 


good broad for 


(Turn to Page 44) 
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DATA: 


THIS COMPOSITION, entitled Parallel Perspective 

was photographed on Super XX panchromatic film, the 

negative being developed in DK-50. The print is a 

projection on E-2 Kodabromide, developed in D-72 

one-to-two 
heightened by the mu#iplicity of blank space 
background, which is really not a hackground 
table-top. The two graduates are overpowerinc 
distracting, partly because of their heavy shadows 


also because they seem to be closer to the lens 


~ 1 
® RITIC ISM. the rest of the print. In addition the upper one 
~! ° 


tains the only solid black in the whole picture ° 
IT HAS been pleasing to note that for many months the two together throw the composition out of balan 
the prints submitted for analysis have been of good If 


vessels of less height had been used and filled 
technical quality, and this one is no exception. Com with clear water, their appearance would have beer 
mercial photography, normally, demands sharp, clean more pleasing. Or they could have been brought down 
work with the various tones well defined and sep to the lower corner, part of them going beyond ths 
arated. Once a cameraman’s technique has reached edge of the print, thus giving more room for and 
the stage where his knowledge of lighting and expos allowing better positioning of the other item permit 
ure become more or less automatic, he can then devote ting more of these to show in the photograph 
all his time and thought to the perhaps even more White: it: te weeanions te aaleda te bee nen 
important matters of arrangement and effect erdar:toxtntoducer the: eroductenanes lntouthenpieon 
By now most of us have seen Flexichrome kit why waste so much space on the uninteresting entire 


and know them for very colorful affairs which, to cover which after all has nothing to do with the prod 
reproduce” effectively in black-and-white, pose a uct or process and should be included solely for ider 
problem for even the best cameraman. So, because we tification? Where the color has been opplied to the 
have here what is chiefly an exercise in composition hair on the portrait of the girl the resu as 
and one which this critic thinks could have been been to make the portrait look fogged. Th de aid 
accomplished to better advantage, let's see what we explain the operation in any way and we would have 
can offer that might improve the layout. preferred, for this, an uncolored portrait. And instead 
To begin with, it seems that too many of the of including that one brush with no visible mear of 


various objects run over the edges and are cut off support, perhaps putting all the brushes 


on the table 
an effect which letterpress printers and engravers call to give the impression that somebody just about 
“bleed.’’ One sees a great deal of it these days but to start work, would have been better. The other two 
like so many things which are lumped under the term brushes look like sticks, rather than 


brushe anyway 
“modern,” it can be carried too far. In this case the Also the diagonal lines of the three brushes, cutting 
general feeling is that the composition is exploding across the composition and more or le paralle ar 
and scattering in all directions, an impression that is disturbing. 
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Blue Ribbon Photograph 
By 
Rudy Moc, Lorain, Ohio 
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By Elroy Davis, 
Chicago, Ill. 


By 

Eleanor S. 
Kelly, 
Manchester, 


N. H. 
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DATA: 


A ONE-SECOND exposure 


deve 


loped 


in 


reproguction 


deve 


oped 


s from a 


for two minutes 


CRITICISM: 


FROM THE 


man 


ad 
become 
ubject 


liked 


at F 16 


Pyro for seven and a 


on 


Ortho X film 


half minutes 


projection 


in D-52 


diagram we gather that 


in 


h 


ming was a 


a bit weird and 


although we don't 


photograph 


The 


on Indiatone 


one-to-one 


what the came 


front lighting 


becaure 


doubt 


the 


but the re 


reaily does nothing 


expression 


>ra 
sult 


for 


that the young 








very good and that, so far as the general public is 
concerned, is what sells portraits. What should have 
been the shadow side has turned out to be the high 
light side, the strongest point of light being on the 
shadow side 


We would not consider this lighting suitable for 
a young man with these features, nor does the pose of 
the head help the lighting. In addition the camera was 
placed much too low, accentuating the strong line of 
the jaw and making the nose appear both large and 
broad. On the other hand the light on the background 


has been well handled, providing nice separation 


Let's see what could have been done, even with 
the front lighting, had it been controlled correctly and 
the pose changed slightly. We would leave the main 
source of light about where it is in the diagram, but 
would ‘feather’ the reflector a little to the left, i.e 
with the light in the same spot turn the reflector away 
from the sitter. This would eliminate the long anqular 
shadows on both sides of the forehead, relieving the 
square appearance of the top of the head and the 
feeling of tightness of the skin over the skull. Then we 
would turn the head a bit more to the left so that 
only a small portion of the sitter’s right ear would show 
and in addition raise the camera about a foot. This 
should provide a well balanced portrait, would make 
the nose look smaller, soften the overly emphasized 
line of the jaw and also avoid the apparent distortion 
of the chin above the collar. Actually there is no dis 
tortion but the present combination of lighting and 
pose have caused a merging of the chin itself and 
the shadow below it. 


The light on the hair is very nice and the tone 
of the print is beautiful, the print seeming to be well 
exposed and developed. The tie, by the way, is bad 
The sitter may like it and while the pattern is modest 
compared to many we have seen it is so prominent in 
this picture that one’s eye cannot get away from it 
We would have asked the sitter to substitute another 
or, failing that, would have toned it down all we could 
when enlarging. Perhaps the tie would be less dis 
turbing were it not for the prominent shadows on both 


shirt and collar which help draw attention to it 
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MEDICINE--AND OTHER THINGS 
By Andrew Harding 


THERE’S NOTHING DULL about a medical plant when a sensitive cameraman goes 
exploring among its processes and personnel. Peter Erik Winkler is a photo-journalist. 
He has photographed features and picture stories all over the world; and the variety 
of his subject matter ranges from Bikini bathing suits on Parisian beauties to the 
life of the inhabitants of Pearl River, New York, U.S.A. But all of Winkler’s photo- 
graphs show the same eager interest on the part of the photographer, and the 
pictures are equally exciting regardless of material. 








To be considered an authority on medical photography is slightly shocking to 
Mr. Winkler. He protests that he knows very little about medicine. Perhaps that is 
the very reason his medical photographs are so interesting. By ignoring the scientific 
importance of various phenomena and concentrating on the human interest and 
intrinsic beauty of the subject matter, the photographs he has made for the Lederle 
Laboratories, for example, have a universal appeal that most scientific photographs 
lack. 


One of the best series of scientific photographs Winkler has taken shows the 
discoverer of the new miracle drug, aureomycin, and some of the steps in the 


production of this effective antibiotic. The portrait of Dr. Duggar accompanying 
this article has appeared in leading magazines all over this country and Europe. 
The rest of the story of aureomycin was pictured through still life and human interest 
photographs, black-and-white and color. One still life of a number of laboratory 
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receptacles, holding moulds, has a striking and lighting from underneath with two 500- 


pattern and the subtlest of color harmonies. watt floods. This was shot in both black-and- 
It was made by putting the laboratory white and color. 
receptacles on a sheet of ground plate glass For color he prefers Ektachrome althougn 








he has it processed by a laboratory. His 
technique for medical photography is simple. 
A Rolleiflex is his 


that 


choice for photographs 
4x5 Linhof 


and 


include people, and a 


Technika for still life subjects color 


photographs. For most pictures he uses a 
With the Linhof does 
he doesn’t employ the Linhof for 


shots. It 


tripod he always 
because 
fast isn’t even fitted with a range 
finder because Mr. Winkler finds the greatesi 
advantage of this camera is that the long 
bellows extension and ground-glass viewing 
back enable it to serve as a view camera 
but one far more easily portable than the 


average studio camera of the same size. 


In addition to his floodlights, which are 
ordinary 500-watt lamps in metal reflectors 
on portable tripod stands, Mr. Winkler uses 
flash and a combination of flash and flood 
lighting. His flash equipment is equipped 
light as 
carefully and secure as good modeling as 


when he employs floods. 


with extension cords so he can 


In photographing 


PETER ERIK WINKLER 


medical subjects that include people, he may 
use as many as three flashlamps on extensions. 

Flash is almost a necessity for medical 
photography under some circumstances. The 
heat of floodlights gelatine in 
laboratory receptacles to crack. While these 
cracks may occur in fascinating designs that 
any photographer would admire, 
not scientifically sound. In order to overcome 
this difficulty, Mr. Winkler focuses and sets 


causes the 


they are 


up his material without lights, then turns on 
the floods only while he is exposing. Five 
minutes is about the maximum time any 
laboratory specimen can stand floodlights in 
its vicinity. 

The flash equipment that Peter Winkler 
uses is partly bought and partly handmade. 


He read an article in a photographic maga- 


zine describing the operation of a_ photo- 
electric cell to set off additional flashlamps 
by means of slave units. Winkler read the 
instructions, and 


bought the material, now 


has a small but efficient box that makes it 








far easier to use additional flash extensions 
than the old system. While he uses only raw 
floodlights, he often diffuses the fill-in flash 
near the camera. 

Medical photography often conjures up 
images of telephoto lenses, microscopes and 
other rare and expensive equipment. Mr. 
Winkler uses none of these. The only addi- 
tional equipment he needs for medical 
photography in the Winkler manner is a set 
of Proxar lenses, made in Germany especially 
for the Rolleiflex. With these lenses he can 
get as close to his subject as twelve inches 
without apparent distortion. He doesn’t use 
any special the Linhof, just the 
135mm Raptar that he keeps on the camera 
for all purposes. 

lf Mr. Winkler 
Rolleiflex, blame it on 
the first model 

1930. Instead of preserving this 
original camera for posterity, however, Mr. 
Winkler traded it in on the next new model, 
and he intends to keep on getting the newest 
as soon as it appears. There is little doubt 
that the simplicity of his equipment has made 
it possible for him to 


lenses on 


seems partial to the 
the fact that he 
used Rollei 


ever made, in 


about 


secure freer, more 
exciting medical photographs than he could 
have with cumbersome cameras and enor- 
mous quantities of lighting material. 

When he was first assigned to phcto- 
graph the aureomycin plant for Lederle, he 
was given a free rein — with some qualifi- 
cations. He had to ask the doctor in command 
of each section for permission to go into 
and photograph the _ process 


which that scientist was supervising. Often 


the section 


when he selected a certain operation and 
asked, ‘‘How about a picture of that?’’ the 
doctor in thought the particular 
process was rather a silly thing to photo- 
graph. But once the picture was made and 
the doctor saw it, he 


charge 


realized why the 
material had appealed to the photographer. 

It is his unscientific approach through- 
out that keeps Mr. Winkler’s photographs 
from resembling ordinary medical record 


shots. This approach stems from his training 
and experience. The training came from a 
photographic school; the experience began 
with a Berlin newspaper, where, according 
to Winkler, ‘| learned much more in three 
months than | did in two years of school!’ 


While he was taking run-of-the-mill news 
shots for the New York Times Berlin Bureau, 


Peter Winkler was sent to photograph a 


PETER ERIK WINKLER 


machine for combatting cancer, a machine 
that was the largest in the world at the time 
The photographs he made of it changed him 
from a photographer to a 
From that 


news photo 


journalist. day on he has done 


only features and picture stories. His flair 
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into medical 
photography was further shown when he was 
assigned to cover an operation for cancer. 
Nevertheless he continued then, and continues 
now, to photograph all 
matter. 


for injecting human _ interest 


types of subject 

Although another recent series of photo- 
graphs was ordered by Lederle Laboratories, 
it actually has nothing to do with medicine. 





Instead, Mr. Winkler pictured life in a small 
town, Pearl River, New York, where 
has a huge plant. He 


Lederle 
took 
of the activities of the 


many pictures 


children of the 


town. One particularly memorable photograpn 


shows a group of small fry at the soda 
fountain, and it would do credit to a special- 
ist in the photography of children. He 


followed the kindergartners into school and 








photographed the band, a drawing class and 


a group of miniature jitterbugs. By using 


flash mainly, sometimes flash combined with 


flood, and taking all the pictures with a 


Rolleiflex, the photographs display a light 


hearted, candid quality that is ideal for 
children, in laughing moods — or shy ones. 

In addition to photographing children 
at work and play, Mr. Winkler has made 


something of a reputation as a photographer 
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of cats. He loves cats and is the proud slave 
When photographing Judy, 
the famous feline who has spent her entire 
Grand Central Terminal, Mr. 
Winkler encountered a thoroughly camera- 


of a Siamese. 
lifetime in 


shy cat. When Judy spies a camera or flash 


gun, she vanishes. In order to steal her 
picture, Mr. Winkler had to hang around the 
newsstand in Grand Central that is close to 
the Translux Theatre. Judy likes that particular 


newsstand because of its adoring personnel! 


PETER ERIK WINKLER 


When Judy put in an appearance, Mr. 
Winkler hid his behind his back 
until a fat woman edged up to the stand to 
hid behind the 
woman’‘s back and tried to catch a picture 
of Judy. Judy spied him instantly. The photo 
grapher 


camera 


make a purchase. He then 


caught the cat in a furious dash 


for privacy, her back arched angrily. 
One 


photographs shows the process of manufac 


series of outstanding medical 


(Turn to Page 45) 
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A NEW PHOTOGRAPHIC MARKET 


PHOTOGRAPHY FOR TELEVISION 
A Series of Articles 

BY JACK LEWIS 

|-—How Photography ‘Ties In’ with TV. 


CURRENT FCC 











more than 
next few a tation citi AVE ercial ranges from 10 seconds to one minute 
three or four stations in operation. Sma C ability ranks first in the production of fine commer 
have no station at present, will have a e] cials. In working with television you gain an entirely 
TV station new concept of time. You learn to work with second 
All this means that there will be opportunities , and even split seconds. The reason? Your advertiser 
alert photographers who are interested in doing tele is trying to put ‘over in seconds an effective and 
vision work forceful message. At the same time, this message 
also have a certain amount of entertainment va 
Photography is closely allied with the industry ‘ 
And equally important: the film must be of 
photographic quality that it will reproduce well 


the televiewer’s screen. 


Without photography TV stations would face serious 
handicaps in their operations, since all telecasting 


would have to be live that is, transmitted directly 


Now let’s get back to the 1,800 stations that we're 

via camera 
hoping will bring television to every city and town 
We speak from experience. Having been asso These stations will have to depend chiefly upon local 
ciated with WTVR, Richmond, Va the South first sources, or their own production staffs, to service their 
television station since its inception in 1947, our studio clients. Actually, many of the existing stations prefer 
worked hand in hand with the management of the {0 deal with focal’ studios for their photographic need: 
station to produce films, slides, and other types of Theva: cee sae: seis ae Meee de Wis. Malle. 8 
photography necessary to the operation of a television saves them the initial cost of setting up a _ studio 
sis ct purchasing expensive equipment maintaining sup 
Television in this country exists because adver plies, and hiring competent help 
tisers pay the bill, just as they do in radio. The Operating a going studio, the aggressive profes 
difference, and an important thing to remember sional photographer is already well equipped to go 
that radio required in addition to a microphone and into television. The added equipment needed (which 
a studio; copy and announcers. Television requires in will be discussed in following articles) will pay for 
addition: cameras tage hands grips” (electricians) itself in more ways than one 
cameramen, directors, and film Now let’s get down to cases. How do you get 


In short, television depends upon pictures. Very in on this deal? First you learn something about tele 


often these pictures represent complete film produc vision. You learn how it works, what puts the picture 
tions, made according to exacting professional stand on the 


screen, how the video cameras work, how a 
ards. Whether these films are made for entertain movie gets on your own television screen, and how 
ment, or for use as commercials, the standards are the station operates 


high. In these articles we shall deal only with the You begin by getting to know the key personne 
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at the station: the sales manager, the general man- 


ager, the production manager, the engineers, and even 
the receptionist. 

To learn some of the technical facts of television 
you should read some good books on the industry, 
subscribe to at least one or two trade publications, and 
watch the programs on your television screen closely. 

Two books we can recommend are: The Future of 
Television, by Orrin E. Dunlap Jr., and Television 
Techniques, by Hoyland Bettinger. Magazines we can 
recommend are Televisor, published at 1780 Broadway, 
New York, N. Y. and Television, published at 600 Mad 
ison Avenue, New York 22, N. Y. 

These publications contain articles on film produc 
tion, station operations, news of programs, and other 
items that are of interest to stations, agencies, pro 
ducers, and those who are associated with television. 

Of the books, the Bettinger book is the more 
interesting because it deals with production techniques, 
both live and film. The book is well written, illustrated, 
and will be an extremely valuable book to anyone 
who is interested in television 

It will answer many of the questions that have 
puzzled you, but more than that, it will enable you 
to understand the problems that both station and 
client have. Radio and TV people like to deal with 
those who “talk their language,’ and if you can meet 
them on familiar ground, you'll find it a lot easier to 
go places. It’s only natural that you'll command 
respect if they know you fully understand their needs. 

Let's briefly describe in simple language the 
phenonemon of television. We'll start at the station 
Television is possible because we can convert light 
into electronic impulses that can be transmitted over 
special antennae. These impulses can also be fed into 
special telephone lines, known as coaxial cables, or 
through micro-wave relays to distant points. Thus we 
soon will have coast-to-coast television networks sim 
ilar to our radio networks. 

In radio, the sound impulse is picked up by the 
microphone in the studio, amplified, and transmitted. 
In television, both sound and picture are transmitted. 
There are several ways in which the video image is 
picked up. All of them involve the use of special 
tubes for the purpose of converting the picture into 
electronic impulses. The most common types of tubes 
are the image orthicon and iconoscope tubes. 

The image orthicon tube is the type employed in 
most cameras used for telecasting, while the icon 
oscope tube or “ike’’ (as it’s called) is used for the 
projection of films, slides, or baloptican projection. 

In practice, the “ike” is similar to the projection 
screen. The picture is projected directly on the face 
of the tube, and thus transmitted. 

The television studio (or ‘“‘remote’’) camera, is 
a camera equipped with lenses and diaphragm stops 
The lenses are mounted in a turret, and most cameras 
have about three, a normal focus lens, a wide angle, 
and a long focus lens. By revolving the turret, the 


cameraman can switch between close-ups, normal shots 


and long shots. 

The interior of the camera contains the image 
orthicon tube, which picks up what the lens sees. The 
image orthicon tube may be likened to the latent 
image on film, except that no processing is necessary 
At the back of the camera is a ground-glass that 
enables the cameraman to see the image right side 
up. This image is greatly reduced, but is large enough 
for him to judge focus, composition, and effect 

The image on the camera tube goes directly to 
the control room, where it is projected on a television 
screen called a monitor. In the control room the 
engineers, program directors and others concerned 
with the production have a chance to see what's going 
on in the studio, and what each camera is seeing. 

By throwing a switch, the engineer sends the 
picture out to the transmitter, and eventually to your 
screen. All this takes place in split seconds. There is 
no delay; things move very fast in television 

Your own television set has a cathode tube, or 
“picture tube’ as it is often called, which picks up 
the image sent out by the station. The cathode tube 
in your set is coated with a fluorescent material that 
glows when the electronic impulses are aimed at the 
screen. Actually what happens is that the picture is 
“scanned” across the face of the tube. As the electrons 
race across the face of the tube, at a tremendous burst 
of speed, the dark parts of the picture receive little 
light, causing blacks to appear on the screen. The 
light areas receive a terrific burst of electrons causing 
whites. Shades of gray receive an amount equal to 
the amount of light present. The complete picture is 
scanned at the rate of 525 lines per irch in 1/30th 
of a second. Due to the phenomenon known as per 
sistence of vision, which enables our eyes to retain 
an image for a split second, there is no flicker while 
these electrons race across the picture tube. 


In this article we've tried to give you an idea of 
what television is all about. Actually, it’s not possible 
in so short a space to write what would require several 
volumes of fine print. 

The idea behind all this is to enable you to 
understand something of the medium, and to help you 
get acquainted. As we said before, books will help 
trade publications will help, but mainly it's up to 
you. It’s always been our belief that you've got to 
know the other man's business if you want to do 


business with him. 


Future articles will deal with more basic problems 
The next article will discuss the methods of transmit 
ting television commercials, lighting for television, and 
the types of commercials in common use. Watch for 
it: TV has brought real money to our studio it 
can do the same for you 
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THE FORGOTTEN 


YOUR MOST OVERLOOKED PROSPECT 


By Ernest W. Fair 


BABIES AND WOMEN come in regularly to all of 
studios. But 
could obtain 


one of the most profitable sitters we 


comes in so irregularly most of us are 


surprised when we do see a man walk through the 


doors and in a portrait 


inform us he is interested 


It's topnotch business, as those studio owners who 


have made a specialty of men’s portraits readily 


admit. The average man’s order is generally a size 
able one simply because getting his portrait made is 
an event for the male of the human species. 

The problem of every studio owner is not how to 
make good portraits of men but 


that 


how to convince 


men, particularly older 
made. The 


if he 


men, should have 
will be 


studio once every 


they 


portraits average man, let alone 


an exception comes into your 
10 years. 

Getting business men 
the best of additional any studio 
owner anywhere in the land today. A limited number 


of studios have developed special techniques for secur 


into the studio is one of 


sources revenue for 


ing business from business and professional men. Here 
we have taken the best and most successful ideas used 
by these studios and condensed them into a list of 
suggestions. They can be adopted by any studio owner 
anywhere and we mean you to bring this prof 
itable business through your studio doors. They aren't 
new to many readers of this long-established 


although 


journal, 
light 
in photography. But too many of us 
told the bright young lad 
agricultural extension agency that he 


they may come as a sudden shining 


to those newer 


ore like the farmer who 


from the “wasn't 


farming as good as he knew how, anyway.’ You may 
have read all that follows long ago or listened to con 
vention speakers telling about it from the platform. 
Nevertheless these ideas still work just as they always 
have and if 
this should 


Work 


you aren't getting men into your studio 


serve as a helpful reminder. 
clubs 
special 


through local civic The 
programs for 
club may promote for 


sold to 


idea of a 


local club annual, or of special 


events the charitable projects, 


can easily be 
that 


club officers — as well as the 


idea should 


such an annual or programs 


pictures of all members of the club 


include 


Business and professional men can be brought 


into your studio to have their pictures made for such 


a purpose or under such a program where otherwise 
you could not drag them in with a tractor. 
Once the 


begin your 


negative is placed on file you can 


selling effort not only to the man himself 


but more importantly to the 


female members of his 


Professional 
Photographer 


family. The problem in 


that of 


securing portrait orders from 


men is chiefly getting them into the studio 


for the sitting. The selling job afterwards is a relative 
“snap.” 
Work through local newspapers. Many studio own 


ers have working agreements with advertising sales 


men and solicitors of local newspapers to push the 


idea of more use of business and professional 
their 


mens 
portraits in newspaper advertising. Sometimes a 
special arrangement is made with the paper to cover 
the cost or have it made part of the advertising bill. 

This program has as its main purpose that of get 
ting the man’s negative made. If the project with the 
newspaper can cover the conventional negative charges 
find it a 
the negative is in the file 


the studio owners will good move for once 


sales possibilities begin, 


as stated above, not only to the man himself but to 


members of his family 
Conduct a campaign through the ladies 


before 


This is 


particularly effective numerous holiday occa 
sions during the year. Suggestions made in the recep 
tion room, through solicitation and otherwise, of group 
pictures or of portraits of husband or father will often 
set wife or daughter to work on a campaign in the 
male will 


home and eventually the hesitant 


to the 


give in 


idea. 


Use the gift certificate idea. Here’s an idea for 


use at Christmas time, for Father's Day or for anni 


versaries of all sorts: a campaign suggesting that the 


only way the family can be assured of a picture of 
“Dad” will be to give him a Father's Day (or other 


occasion) present of a gift certificate for a portrait. 


He may not like the idea himself but in almost every 


instance he will follow through for he cannot reject 


the certificate; its donor is ever present waiting for 


him to have the portrait made 

Such a selling effort can be made through news 
paper or radio advertising, direct mail or by personal 
solicitation. It lends itself to most effective results when 
developed along the personal selling angle. It’s easier 
to enter into a “conspiracy” involved through word 
of mouth than to put over the idea in a general med 
ium or method that father will see himself. 

Sell the whole family portrait idea. Proud fathers 
are seldom disinclined to pose for pictures with their 
children and grandchildren. It is much easier to sell a 
man the idea of a family portrait than it is to sell him 
on the idea of his own portrait. 

Several 


studio owners check 


search of 


of our acquaintance 


the society pages of local newspapers in 








items telling of forthcoming family reunions. Such busi 
ness is generally very profitable business from the 
volume of prints standpoint. 

Those who do a good business with men’s por- 
traits use such occasions to suggest to the gathered 
ensemble that a portrait of the leading male in the 
drama would be a good idea then and there. Chances 
are nine out of 10 he hasn’t had one made for at least 
10 years. The pressure of the assembled group, to 
whom the idea is generally a very good one, will 
completely overwhelm the most reluctant male. 

Work through advertising agencies. Advertising 
agencies do business with a great many leading busi 
ness men whose portraits in your files will be a con 
siderable asset. The more use of executives’ portraits 
in advertising matter of all kinds, the better chance 
you will have to get these top-notch negatives in 
your hands 

Many a business man, convinced by his agency 
of the necessity of his picture appearing in a com 
pany advertising booklet or promotion piece, has 
become used to the idea of having his portrait made 
and become a regular customer of his favorite studio. 

All of these ideas provide the initial impetus that 
it takes to get the business or professional man into 
your studio. The toughest job is “breaking the ice” 
and showing him that it is a good idea to have his 
portrait made frequently. 

Generally he has to be sold by other than direct 
means although many studios have found direct ad 
vertising to men a profitable venture. In most cases 
these have already established a reputation as a studio 
making fine portraits of men, but usually that reputa 
tion was started through just séch promotiona methods 
as those outlined above. 


ANSCO ANNOUNCES B/G 
COLOR TRANSPARENCY 

PRIZE CONTEST 

PROFESSIONAL PHOTOGRAPHERS will have an oppor 
tunity to win top honors and prizes in Ansco’s 
$10,000.00 all-color photographic contest — the largest 


color photographic contest ever held designed to 


record the theme, “America at Play.” 


“The professional man with a knowledge of color 
photography and a flair for producing story-telling 
pictures should find this contest particularly attractive 
and lucrative,’ William Balch, Ansco General Sales 
Manager, said in announcing the contest. “In fact, 
some of the judges were reluctant to serve on the 
grounds that it would make them ineligible to par- 
ticipate. However, by appealing to their sense of 
responsibility we got an extremely qualified panel,” 
he concluded. 

The contest offers 87 prizes, with the top award a 


1951 Ford Custom Sedan valued at approximately 
$1,800.00. In keeping with the theme, pictures should 
feature children, folks, animals, or other subjects 
typical of the kind that usually go to make up the 
family album. 

Other prizes will be 

2nd Prize — $750.00 in Cash 

3rd Prize — $500.00 in Cash 

4th Prize — $500.00 in Cash 

5th Prize $442.45 in Ansco merchandise 

6th Prize — $392.45 in Ansco merchandise 

7th Prize — $342.45 in Ansco merchandise 

30 Prizes — $100.00 in Ansco merchandise. 

50 Prizes — $50.00 in Ansco merchandise. 

There is no limit to the number of transparencies 
any entrant can submit. They can be on sheet, roll 
or 35mm film. But it must be Ansco film and every 
entry must be accompanied by the top panel of the 
Ansco box in which the film was received 

Deadline for contest entries is midnight, August 
31, 1951. Entry blanks may be obtained wherever 
Ansco Color film is sold. 

The contest will be judged by Jerry Cooke, Presi 
dent of the American Society of Magazine Photo 
graphers; Joseph Worzel, Picture Editor, Look Maga 
zine; Joseph Costa, Photo Supervisor, King Features 
Syndicate; George Green, Editor, Camera Eye, Boston 
Globe; and Faye Emerson, noted television star 


lis Here, Mavbe'! 





The ‘gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 








M@ The popularity of hand colored photographs is 
nothing new, as we are reminded by the recent death 
(at the age of 85) of Mrs. Bessie Sage, better known 
when she was still Bessie Highby as one of the best 
color artists who exhibited at the St. Louis World's 
Fair in 1904. Her daughter is Mrs. Geraldine Homps 
ten, photographer in Webb City, Mo 


M Roland A. Steinhaus, one-time owner of studios in 
Sheboygan, Wis., and Cherokee, lowa, but in recent 
years employed by the Abbott Laboratories of Wauke 
gan, Iil., died in hospital in that city on April 21, 
aged 73. 


Mi Now in the service are Robert B. Fricks of the Hart 
ford (Conn.) Courant photographic staff and Harold 
D’Arcy Summers, Jr., of D’Arcy Photographs, Norwood 
Ohio. The latter’s father, H. D. Summers, is carrying 


on in his son’s absence 
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@ Bob Carothers, former owner of a studio in Danville, 


Ky, is relocated Wash, 
and his and are operating the 
formerly owned by Carl The 


been changed, and it is still Hagen’s Po-trait Studio 


now in Longview, where he 


wife bought studio 


Hagen name has not 


M@ Pridgen’s Studio, long located in Orange, Texas 
by B. D Studio 
Back to a new, air-condi 
tioned, all-glass-front 408 7th Street, the 


name being changed at the same time. Traveling men 


Flickinger, Sr., is now Flickinger’s 


in January it was moved 


building at 


who have seen it say that it is one of the handsomest 
studios in the South and friend Flickinger writes 
PROFESSIONAL PHOTOGRAPHER is 
it.’ 


“Your 


always a part of 


M Mrs 
by that 


years 


C. Bennette Moore, senior partner in the studio 
founded by her 
in New Orleans 
Miss Grace Moore and Mrs 
Phyllis Moore Stoll (both M.Photog.), died suddenly and 
unexpectedly on May 2, at the age of 73 


name late husband many 


ago and long associated with 


her surviving daughters 


B® Graflex, Inc., Rochester, N. Y. 


their sales and service operations for 11 


will hereafter center 
western states 
from their own newly erected building at 800 N. Cole 
Ave., Hollywood 38, with C. H. Richards in 


as western division manager. The handsome, 


charge 
modern 
from both Cole and Waring 
Avenues and ample parking space, is so equipped with 
that the West 
be assured of attention equal to what 
the East 


structure, with entrances 


facilities and personnel can hereafter 
is available in 
from the home plant in Rochester. 
M Vonce § 
1906 until his because of 


«go, died on May 6 at the age of 70 


Waters, photographer in Seattle from 


retirement illness a year 


M@ The 35th Scottish Salon of Photography will be held 


in the Museum Art from October 
13 to November 3. Closing date is August 6. For entry 
forms Scottish Photo 


Scotland. 


Galleries, Paisley, 


write the Hon. Salon Secretary, 
graphic Federation, Paisley, Renfrewshire, 
® Elisworth Marks, who started his studio in Clinton, 
Mo., in 1886 and continued in the 
he sold the business a few years ago to Robert Houts 
and retired, died at his 


aged 86 


same location until 


home there on January 13, 


BM One school not too well known to professionals is 
South Wood 
conducted there for five years by John W 
F.P.S.A., F.R.P.S., and its sixth season 
this year despite a thundering $35,000.00 loss by fire 
some months ago. Fees are surprisingly low; the faculty 


the Country School of 
stock, Vt., 


Photography at 


Doscher, starting 


includes a number of brilliant names; the physical 


set-up and summer resort inducements surpass even 


Life 
and spe 


those at Winona. Written up several times in 


Magazine, catering largely to professionals 


Professional 
Photographer 


cializing in individual instruction to small groups, Mr. 


Doscher is building what has already become one of 
kind. The 


request if 


the more notable institutions of its interest 
ing prospectus is yours on 


THE PROFESSIONAL. 


you) mention 


WH. Ross Masterson, long a photographer in Pasadena, 


Texas, has been forced into retirement as the result 
of a stroke which, affecting his left side, makes fur 


ther photographic work impossible for him 


@ Clifiord H. Taber, with his 
Parker Taber in the Frances Parker Studio of Pasadena, 
Calif., died suddenly of a heart attack on the night of 
April 29. He had been in business there for 26 years 
and 


partner wife Frances 


active in various civic affairs. 

MH We learn that the Austin Studios, largest chain on 
their 
bit. Three of their California studios have been closed, 
those in Burbank, 
And, while we are on the 
A. N. Noel, 


lease 


the Pacific Coast, have been pulling in horns a 


Pasadena and East Los Angeles 
subject of closed studios, 
sold his 
retired, while the Lloyd 
Studio of that city was closed out on May 1, following 


after many years in Pasadena, 


to a shoe firm and 
the death of its owner, the late Lloyd Jensen 


Mi The 12th Annual North American International Photo 
graphic Exhibit (in conjunction with the 
State Fair) be held in Sacramento at the 
Grounds from August 30 to September 9. Closing date 


California 
will Fair 
for prints is July 27, for color transparencies, August 
9. For Grant Exhibit 
Supervisor, State Sacra 


entry forms write 


Duggins, Art 


California Fair, Box 2036, 


mento 9. 


Mi We were glad to see a well-known professional take 
first prize in the recent Flashphoto Contest conducted 
Glen Fishback 
of Sacramento, who is richer to the extent of a $500.00 
U. S. Savings Bond as a result 


by The Camera Magazine of Ba'timore 


Shooting a feminine 
bowler in action, Fishback used a 4x5 Speed Graphic 
with three #31 photoflash lamps in a Sisto gun, lying 
in the gutter of the bowling alley to get the angle 
he wanted. Bowling today is almost as much a woman's 
to World War I, 


and bowled six 


as a man’s game but prior when we 


belonged to four leagues nights a 


week, neither we nor any other bowler would have 


risked our neck lying in a gutter with a woman on 


the other side of the foul line with a ball in her hand! 


M Clifford Duval O’Neal, who established the Combs 
Duval Studios in St. 1934, died on April 11, 
in hospital after a brief illness, at the age of 46. 


Louis in 


@ Harry K. Shigeta, M-Photog., of the famed Shigeta 
Wright illustrative studio in Chicago — and one of the 


Winona School Trustees — set himself a heavy lecture 
includes the School of 


North Carolina, the 


schedule for the summer. It 


Journalism at the University of 





Professional Photographers’ Society of New York con 
vention at Syracuse; the General Electric Camera Club 
and Mohawk Valley Photographic Council at Schenec 
tady, and the Boston Camera Club and New England 
Camera Club Council 
professionals 


Harry is one of several famed 
their duty to share their 
hard-earned knowledge with others to the greater bene 
fit of photography 


who feel it 


M Mrs. Dorothy Carver Stafford, whose fine work in 
oils is well known to many of our readers, moved in 
May from Pittsfield, Mass., to Glens Falls, N. Y., where 
her new address is 411 W. Notre Dame Street. 


@ Everett L Murray, 
Wosh., for 15 years before he moved to 
Seattle 18 months ago, died at his home in the latter 
city on April 23, aged 51 


photographer in Tacoma and 


Everett, 


Min May the Dodd Company of Cleveland, long one 
of the leading photographic supply stores of Ohio, 
celebrated its 60th anniversary. Founded by R. C. Dodd, 
the firm first in optical goods and blue 
printing but shortly entered also into the then fledg- 
ling photographic 
Dodd 
associate, 


specialized 


industry. Some four years ago Mr. 
selling the business to his long-time 
C. Greiner, and the 
now been with the 


retired, 
popular Louis 


Richard L. 


latter's 


son, lou has firm 42 


years. 


@ Graflex, Inc., Rochester, N. Y., presented its Graflex 
Diamond Award in April to the three winners of the 
12th Annual Editor & Publisher Photo Contest, 
ving a custom commenced in 1939. The fortunate news 
photographers were Walter Davis, Miami News; Carl 
Cedar Gazette; 
New York Mirror, bringing the total of awards to 72 
incidentally, 69 used Speed Graphic or 
Graflex cameras in making their prize-winning photo 
graphs 


contin 


Franks, Rapids (lowa) Harry Hirsch, 


of whom, 


@ Official mascot of the U. S. Navy in Japan is a 
cat whose name, since he makes his headquarters at 
the photographic laboratory of General Ridgway’s 
headquarters in Tokyo, is “Hypo.’’ Cream-colored and 
a favorite model, Hypo has his own identification card, 
medical and pay records, not to mention his own 
mess card entitling him to two pounds of fresh fish 


per week with a bonus of one herring each payday. 


@ The National Street & Traffic Safety Lighting Bureau, 


Terminal Tower, Cleveland 13, will pay $10.00 to 
$25.00 each for acceptable human interest photographs 
of night scenes, featuring street lighting 

W The 18th Iris International Salon of Photography 
will be held in the galleries of the Royal Zoological 
Society, Antwerp, from September 11 to 15, inc. Clos 
ing date is July 26. For entry forms write L. Verbege, 
Secretary, 435 Lackborslei, 


Deurne-Antwerp, Belgium. 


@ Clarence L. Allard, chief photographer for the United 
States Bureau of Mines and with the Bureau for the 
past 22 years, died in hospital, following a short ill 
ness, on April 23. Only 48 and a World War Il vet 


eran, his home was in Evans City, Pa 


WM Horace G. Tropea, M.Photog., Milford, Del., passed 
away on October 8, 1950, the news only just reaching 
us. He had been ill for several years, and critically so 
since April of last been closed 


year. His studio has 


since his death. 


M@ if United States photographers feel aggrieved over 
having to collect sales taxes (in some states) from their 
customers, and such taxes are rarely more than 3%, 
let them consider the plight of their Canadian cousins 
(what we would call 


In Canada there is a Dominion 


Federal) sales tax of 8% and it must be collected on 
bill, 


plane and bus fares, meals, hotel bills, etc., 


the customer's entire including mileage, train, 
incurred 


while on the job 


@ Fred C. Green, long a photographer in Morrison, Ill., 
died suddenly on March 28. 


M@ Edward F 
biological 


Bowman, commercial and 


years in 


photographer 
photographic specialist for 41 
Baldwinsville, N. Y., has retired, although he is retain 
ing his membership in the Biological Photographic 
Association and — to keep in touch with the profes 
sion generally — continuing his to THE 


PROFESSIONAL 


subscription 


WH in the First Fire Foto of the Year Contest, sponsored 
by the National 
the Nationcl 


Press Photographers’ Association and 
Fire Protection Association (an example 
of how widely differing trade associations 
prize of $250.00 went to Reginald 
McGovern of the Redwood City (Calif.) Tribune, second 
prize of $75.00 to Frank Riemer, Jr., Milwaukee Sen 
tinel, and third prize of $25.00 to Edgar M. Sachs, 
Lancaster (Pa.) New Era 


can co 


operate) first 


In addition there were five 


honorable mentions. 


B® lovick D. (Pat) Andrew, 64, former photographer of 
Atlanta, Ga., died on 20 at his 
Hiram, Ga 


April home in 


W@ Eddie Dean, who became associated with his father, 
the late John Dean, in Dean’s Studio of Redondo Beach, 
Calif., more than 30 years ago and had been conduct 
ing the studio ever since, died at his Redondo Beach 


home on April 11. 


Ma 
photographs appears in a complaint by the Federal 
Trade Commission the Clinton Studios, Inc., 
Newark, N. J. It is alleged that sales agents for the 
studio, soliciting orders in various localities, represent 


new type of misrepresentation in the sale of 


against 


that a local studio is to be opened in the near future 
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by Clinton and that photographs of loca! children are 
desired for display purposes therein when actually, says 
the complaint, the respondents “had no intention of 
opening local studios and have not in any instance 
opened such studios. Photographs were not taken for 
display purposes nor were they ever displayed locally 
The complaint, issued in April, was to come up for 


hearing in New York on June 4 


Ihe Marketplace 





Where addresses are not given, a postcard 
request will bring them to you saneatiy. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 











Ansco, Binghamton, N. Y. announce new color duplicot 
ng film called Type 638, for reproducing Ansco Color trans 
parencies by contact or projection Reversible printing film 
with heavy clear base, Type 638 requires approximately double 
exposure of Printon, is processed in same solutions, though 
Ansco Color film solutions may be used except that Printon 
color developer is necessary. Equipment required includes fol 
lowing filters: Ansco UVI6P, Ansco heat absorbing glass, 11 
Ansco color compensating filters. Filtration of course varies 


with each transparency 


Medick-Barrows Co., photo mount makers, have worked 


ovt a portrait price chart set up for ‘‘unit pricing,’’ a plon 
which usually results nm greater sales When using such a 
system M.-B advise that the receptionist, when quoting 
prices, as follows ‘This style is $1.67 ench in quan 
tities o 2 nstead of saying “This style is $20.00 oa 
dozen The psychology s obvious and photographers who 
have tried it say they would not think of returning to the 
old method of quoting, prices in lots of 12, six or three 
The chart, legibly printed on a heavy card which will fit 
an 8x10 frame s yours free for the asking. Write to us, on 
your letterhead, and we'll forward your request 


Eastman Kodak Co Rochester 4, N. Y. now makes 
available through all dealers new Kodak Master Photoquide 
for only $1.75; incorporating in attractive pocket-size binder 
best features of all Kodaguides heretofore published except 
the movie and density Kodaguides, plus additional information 
never before released. Amazing amount of data included is 
far too long to detail here; suffice it to say that it covers 
virtually everything required for solving exposure or picture 
taking problems for professionals as wel os amateurs 


llustrated 


The Kodak Master 
Photoguide 
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lens hoods for Stereo 
Realist 


Enteco Industries, Inc. now have lens 


made for Stereo Realist camera. Slir 


on filter mounts or on lense when filters are 


not 


Compact design permits easy viewing and adjustment 


era controls with hoods in place. Made of 
aluminum lined with non-reflecting black 


for set of two. (Illustrated 


atin-f 


Magic Chemical Co. offers two liquid coatin 


or spray use called Magicvu Insulator and 
Specific application is coating and lining 
table tops and the like. Result is rubber 
tough, resilient, anti-corrosive and lasts 
waterproof as well. Will greatly extend 


equipment 


Heitz & Lightburn announce ‘ ze 


temperature meter, costing $54.00 plu 
case. Dial face, with two photoelectric 
pendicularly toward ight source and 


needie points to marker, whereupon red arrow 


reading in degrees K. within 1.5% to 2.5% 


Ma 


Reb 


4 


ff 


olo 


ng eather 


rected 


turned 


a 


listing all conventional color films and filter 


quired correction filter to use or 
be adjusted to color temperature 
and compact, only 2 


Hlustrated 


The Rebikoff color temperature 


Three Dimension Co. have ntroduced 


Vivid table ‘viewer for 2x2 and 2 2 de 


encies. Moulded of Bakelite, viewer has rece 
nine square inch viewing area, shaded from 


curved hood. Large rectangular lens provide 


tion with freedom from distortion. Slides are 


side in metal carrier that holds 2x2 slide 
section which flips up to accommodate larger 
portion. Operates on 105- to 125-volt a 
only $12.50 Illustrated 


The TDC stereo 
viewer 


e 


n 


an 


ed 


give 


new 


d tran 


room light 


xtra 
n 


h 


magn 
erted 


nged 


per 


TOC 


w 


th 


om 





Sola transformer 
plugged into 


er line 


enlarg 


. Sola Electric Co 
voltage transformer for 


offers simple plug-in 
light 


making 


type constant 


assuring constant output for 


enlargers, printers, etc., avoiding waste, possible more 


even quality of prints. Device is plugged into wall outlet and 


then connected to enlarger or printer; maintains voltage at 


constant level 


125 volts 


even though line current may vary from 95 to 


(Hlustrated 


Meyer-Opticraft, Inc 
their 


now have $32.50 
Meyer-Opticraft field range finder 
(within 2%) of 


visible when 


ready, for only 
including leather case, 
for precision measurement 


100°. 


eyepiece; 


distances from 


eight feet to Two images are 


first is 


sighting on 


object through moved by 


second; 


focusing knob 


until clearly superimposed over then 
knob, Triangulation 
valuable for 


(Illustrated) 


distance is read 


directly on principle insures accuracy 


Exceptionally measuring distances to inaccessible 


objects 


The Meyer-Opticraft 
range finder 


field 


Haloid 


which may 


Compa.ty now have ready their new Xerox 


camera revolutionize present office duplicating 


methods in speed and economy. Any flat subjects such as 


office forms, drawings, reports, charts, documents, letters or 


the like are copied on 
which, 


direct 


paper masters in one minute by the 


Xerography process being electrostatic in nature and 


producing a dry, needs 
black 


master is 


positive no water, chemicals 


film or sensitized materials, a resinous powder pro 


ducing the 
Xerox 
unit, 


image The paper processed in the 


copier and the mage made 


the whole taking less 


permanent in a_ fusing 


than two minutes. From the paper 


master thousands of copies may be run off on a Multilith 


or similar process duplicator. Xerography eliminates darkroom 


plumbing and all such complications, the 


finished in 


complete equipment 
consisting of three 
3’x5’ table 
be operated by any 


units neutral office gray, fit 


ting on a each plugged into an a.c. outlet. Can 


office girl. (Illustrated 


Haloid’s 
copying 


new Xerox 


camera 


Kolart’s B-C Multi 
flash unit with built 
in test light 


Kalart Company's 
Built-in Test Light 


atest 


oved B-C 


enabling user to test 


Multiflash Unit 


with circuit and 


flashlamp before making exposure, a matter of 


flash work. B-C 


failures due to 


extreme impor 


tance in multiple bottery-capacitor) principle 


eliminates flash weak botteries as energy 


collected and stored by capacitor until instant of firing; as 


capacitor charges n matter of conds between exposures 


even weak battery will not 
$15.95 for basic unit for 

built-in 
$10.95 each; 


for two-lamp 


cause ailure Prices start at 


single shots with camera 


having synch extension with 20 wire cost 


basic unit and one extension unit being enough 


work lilustrated 


Continued from Page 14) 


Frank H. Nazolli; sec 
K. Cohn. Secretaries 


(for the 10th 


and we can speak 


term), Mrs 


from exper 


Sylvia 


ience —— are overworked, long-suffering and 
appreciated individuals, whose chief reward for 


a really good job 


seldom 
doing 
consists in being re-elected 
In our May 
$10.00 hat 
had 
studio owner or 


taking photographs. As we 


to do 


it all over again issue we wondered to 


the extent of a what professional still 


actively engaged spent the longest number of 


years either as a behind the 


camera 


write this we don't yet 


know who gets the hat but we are again curious. Now 


we wonder what secretary of any American or Cana 


dian professional photographic 
still holding the 


group small, 


served the 


large or 


job, has same organiza 


tion as secretary for the longest number of years. To 


give contestants ample time we'll make the 


15 and we'll send the 
gift certificate on his or her favorite local 


closing 
a $10.00 
store 


date August winner 


@ The first meeting of the 
Photog. Assn. of Northern 
at the Bak Studio 
The program 


newly organized Prof 
held 


in attendance 


Ilinois was 
with 22 


lighting demonstrations and 


in April 
in Palatine, 
consisted of 
a talk on sales methods, all by members, and a movie 
and talk on darkroom 
Kodok. Officers, 
wards, Sycamore, pres.; 
B. E. Williams, 


techniques by Frank Quinn of 
elected, are: W. H. Ed 
Post, Peoria, 


A. G. Bak, sec 


previously 
Mrs. Rex 


Elgin, 


vice 
pres.; treas.; 
@ With 400 in attendance the officers of the South 
western Photog. Assn that 1951 
held in from April 8 to 10, 


justifiably felt 
Fort Worth 


their 
convention, 
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was a huge success. Their fine program included: Carl 
W. Blakeslee, M.Photog., Tampa; Ralph Bray of Kodak; 
Perry Garner of Ansco; Harold Waltz, M. Photog., 
Toledo; Jose Vilardell, Hollywood; Mrs. Marinell de 
Vries, Slaton, Texas; Clarence Wallets, Youngstown; 
Jack Fryer, Austin; W. J. Sweet of Du Pont and, in a 
special group feature, lee Webb, Houma, la.; G. J. 
Shrader, Little Rock; Winston Reeves, Lubbock, Texas, 
and Frederick de Vries. Elected to office were: Mr. 
Webb, pres.; W. E. Perry, Waco, vice-pres.; Mr. Shrader, 
sec.-treas., plus, as directors: W. Jack Rodden, M.Pho- 
tog., Roswell, New Mex.; C. A. Taylor, Fort Worth; 
John Gray, Amarillo, Texas; Moreland Herring, Waxa- 
hachie, Texas; John W. Rose, San Antonio; Robert 
Easton, Muskogee, Okla., and Leonard Sprouse, Hot 
Springs, New Mex 


BM We recently mentioned the activities of the Tri 
State Prof. Photog. Society as a result of receiving its 
publication Tri-State Photographer and, the name being 
new to us, asked for more information. The title is of 
course already a misnomer as the organization now 
covers sections of four states: Texas, Arkansas, Louis 
iana and Oklahoma instead of the three with which 
it started. There is no board of directors and the 
only two permanent officers are its founder, Foster W 
Fort who serves as managing director, and his wife 
Jean who is secretary-treasurer. The permanent meet 
ing place is the Community Center Building in their 
home town of Longview, Texas, which quite adequately 
takes care of their membership, now over 300. Instead 
of an annual convention of three days or more they 
hold three one-day meetings during the year, pack 
ing each with top-rank talent. Their publication, already 
mentioned, will soon carry a full page in every issue 
for each of the four state organizations. 

Mr. Fort’s letter interested us greatly because he 
seems to be operating exactly the type of organiza 
tion which, on a national scale, might best serve the 
needs of the average photographer. It is, in fact, an 
idea which we had carried in the back of our mind 
for years but to which we never gave serious thought 
while we were connected with the P. A. of A. Briefly, 
it is this: a national organization of professional photo 
graphers operated purely on a basis of service by an 
individual and his wife and necessarily for their per 
sonal profit. The members would pay dues to belong 
but, obviously, would pay dues only so long as they 
received the promised services and got what they con 


sidered to be adequate values for their money. Nobody 


would belong or pay dues os a matter of prestige or 
for the sake of “supporting dear old Siwash.” There 
would be no other officers and no red tape, no 
‘sacred cows’ to sit on the platform and accept the 
applause. Such an organization would perform certain 
specified and limited services and no more, until, in 
the opinion of its operating heads, its finances war 
ranted more. Obviously again, the more services they 
could provide the more members they would secure 
and the more they would profit. Finally, such an organ 
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ization would in no way attempt to “police” the pro 
fession or tell photographers how they should conduct 
their affairs, nor would it conflict with the activities 
of other existing associations or societies. 


@ The 1951 convention of the Oklahoma Photog. Assn 
was held on April 1 and 2 in Oklahoma City and the 
following officers were elected: Dan Parlett, Cushing, 
pres.; Henry J. Osborn, Stillwater, vice-pres.; Hal 
Owens, Yukon, treas.; James F. White, Seminole, sec 
On the program were: Mr. White; Mr. Owens; Houstin 
Payne, M.Photog., Shawnee, Okla.; O. W. Wieggel of 
Kodak; B. Artin Haig, Dallas; Winston Reeves, Lub 
bock, Texas; Egon Grimm of Strobo Research, Mil 
waukee; Mrs. Virginia Leberman, M.Photog., Austin 
Texas; Norman J. McMahon of Ansco; W. D. Smith 
Fort Worth; George Howard, Tulsa, Okla. Clinics were 
conducted by Walter J. Madson, Tulsa, and Mrs. Viva 
Fay Lefler, Clinton, Okla 


However, even with all this light, a portrait will 
never be glamorous with light alone, Autrey warns 
Too much light results in an uninteresting flat portrait 
It is the mystery injected into the portrait through the 
play of light and shadow that does the trick. 

In addition to balancing light and shadow, a 
portrait photographer should also know his posing, 
draping, and directing. Without them he may as well 
quit. 

By posing Autrey does not mean the old head 
clamp. On the contrary. Before the sitting he shows 
his subject every possible attention. The model must 
feel happy, relaxed. Toward that end he even plays 
soft romantic music. But far be it from Autrey to 
advise playing a Romeo. He won't even touch the drape 
on the subject’s shoulder: a girl assistant does that 
The result of this care and attention produces a happy 
feeling which shows in his portraits. The relaxed, happy 
proofs are the ones that mean sales. 

For draping Autrey has several lengths of materials 
of various texture, all of them soft. Among these are 
crepes, silks, satins. He also swears by a huge ostrich 
fan. It is a prop most frequently used to half-reveal 
half hide a beautiful shoulder or low decolletage 

All of these props are old trusties, and Autrey 
knows he can depend on them 


— his pretty wife was 
his willing guinea pig for all of them. 

Of course not all of Autrey’s customers are women 
Many are men. For men he uses mostly spot lighting; 
on older men, a broad type of lighting, usually because 
of glasses. To make them appear more virile he keeps 
the lighting in low key. For business portraits of 
women he also uses a spotlight. It helps to glamorize 
and to hide skin defects. 

For children he uses high key lighting, and for 





quick shots Wilcox 


twelve to 


a portable Strobe. Of 


twenty-four 


them he 


usually takes from poses while 


a dozen more than suffice for all other portraits 


“Your sales,” Autrey says, “are made in the camera 


room. It is there you have a chance really to size up 


your subject.’ 


Autrey does not think much of volume operation. 
He thinks a portrait man should attempt to be exclu 
sive. And that is just how he operates. 


This 


You get in 
only by appointment. 
build-up. 


Of course occasionally Autrey will 


technique is part of the 
glamour 
go out, but 
ninety percent of the work is done right in his studio 
He will go out for weddings, but those 
much as five hundred dollars for an evening’s shooting 
He takes a Speed Graphic on those. 


may bring as 


Autrey has often been asked where and how he 


gets ideas for his unusual and glamorous poses. He 
frankly admits that in the beginning he was guided by 
the contents of 
but he got his 


experience. 


several scrapbooks. He never 


copied 


ideas there. Now it is a matter of 


By now he knows. It is also a matter of 


ingenuity. If a girl is exotic, he may add to the effect 


by cutting a sprig of honeysuckle in the 


draping it around her ear, 


yard and 
or by giving her a Chinese 
fan to hold, or a 
type, 
in, Autrey may end up by 


jade necklace to wear. If a girl is 


a “horsey” no matter what clothes she arrives 


shooting her in checked 
vest and breeches. 

Besides the reception room, Autrey’s show case is 
30x40 


to a passing motorist 


his salesman. The portraits he places there are 


stoppers. They are net too big; 


they look like 8x10’s; Autrey’s studio is on a rise 


above the road. 


For all his prints, Autrey uses Cpal G. Five sittings 


a day are his maximum. “I do not want to set the 


world on fire,” he says in his leisurely Texas drawl 


He does not have to. The world is paying tribute to 


his skill by coming to his door 


Peter Erik Winkler 


Continued from page 35 


turing a new vaccine against rabies. A single shot of 
this vaccine will protect a dog throughout his lifetime. 
To illustrate the importance of the vaccine, Mr. Winkler 


made many human interest photographs of dogs, 


ranging from homeless waifs in the pound to carefully 
nurtured blind. A 


process was the 


seeing-eye dogs who guide the 


particularly dramatic part of the 
hypodermic 
Winkler 


tory technician in the traditional 


injection of the serum into eggs. Mr. 


showed the process by using a girl labora 


white, with rows of 
up-ended eggs in front of her. She is holding a hypo 
dermic syringe in one hand, and the holes made by a 
dentist’s drill are clearly visible on the eggshells. To 
emphasize the texture of the sheils, Mr. Winkler 


side, slightly behind the 


used 


one flash from each eggs. 


“GOERZ AMERICAN” 
PRECISION PHOTO-LENSES 


An American Product Since 1899 


a0 have given profitat 


over halt a 


GOERZ DAGOR sia 8 
The favorite 


corrected, wide-angle 


univer 

exteriors. commercial 

groups, banqu 
enlarging 

GOERZ SUPER DAGOR F8 
The wide angle lens greatly exte 


views 


convertible 


GOERZ DOGMAR F4.5 
The perfect speed lens 


vertible For news 


work, color film 


GOERZ ARTAR F9 to FI6 
The apochromatic process 


ap with ie t reqister 
also for black and white 

GOERZ GOTAR F6.8, F8, F10 
The lens for black 


mercial work, « Pying and er 


andi white, proce 
arging 


GOERZ REVERSING PRISMS 


for use with pr stripping 


of film 


GOERZ APOGOR F2.3, 35-50-75mm, 


fae ble k-and white and color work with 16 and 


35mm movie cameras. 


GOERZ HYPAR F2.7, 15mm focus, 


the wide-angle lens, microscopic definition, for 
l4mm cameras 


GOERZ C-DOGMAR F4.5, 


the movie 


150mm, 


lens for peti distance telephoto work 


with 16 and 35mm cameras 


PANORTHO LIGHT FILTERS 
Dal pat 


over mounts or unmounted 


shades and sizes 
LOMARA POCKET MICROSCOPES 


3 models, fountain pen shape, magnifying range 
20 to 460 times 
cessories. 


with or with 
many 


also adjustable stands and ac- 


Write us for definite information 


giving your dealer's name. 


Prompt shipments 


GOERZ AMERICAN OPTICAL COMPANY 


OFFICE AND FACTORY 


317 East 34th St., New York 16, N. Y. 


Profes 
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EVENTUALLY — 
Why Not NOW? 
Slickest Thing You Ever Used 
NICHOLS BABY POSER 
Write For Free Circular 
or Send Check $14.50 
325 Mill St. Bristol, Pa. 








BEST EVER SHUTTER 


Fully Synchronized 


Something new. A behind the lens 
shutter that opens, closes or makes 
nstantaneous exposures Operated 
by cable release. Write for deta 
giving name of your dealer 
NATIONAL CAMERA WORKS 


804 Pine St St. Louis, Mo 


WOLD AIR BRUSH“ 


2173 N.CALIFORNIA AVE. CHICAGO 47, ILL. 


Peter Erik 
field 


The success that Winkler has carved 


out for himself in a which would seem to 


demand specialized knowledge of medical techniques 


is due to his rounded experience. A scientist might 


overlook the drama in a certain phase of an opera 


tion, while a photo-journalist sees it from a fresh 


human viewpo nt. Because science is new and exciting 


to him, the photo-journalist can translate the drama 


into terms that other laymen can understand and 


appreciate 





MISCELLANEOUS 





COLOR SERVICES: Ektachrome and Ektacc 
transfer prints, Flexichrom 
stilling aeimet:: hlatait 


fe) 38, Roselawr 





SALON OIL PORTRAITS 


Portraits of distinctive quality; life like color and texture 
executed entirely in heavy brush work and giving a fu ° 
appearance 
papers 


DOROTHY CARVER STAFFORD 
1 Dame § Fo N 


Most effective results on your QL, L or tapestry 


4) W. Notre >t Glen Y 








It’s false economy °° 
There's no substitute for Probus, the original photograph 


tray tank 


WOLFF 


& DOLAN 


PHOTO MOUNTS 


EASELS AND BOOK FOLDERS 
AND METAL PHOTO FRAMES 


NU-WAY COMPANY Write for 


circular. 
Box 113 West Toledo Station 
1913 Sylvania Ave. (rear) & 4148 Monroe St. 
TOLEDO, OHIO 





$1.00. How and where to sell 
Castie‘s, Box 8, Brooklyn 23 
5-3 


O MODEL RELEASE forms 


ctures (book) $1.00 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charies Abel, 519 Caxton Bidg., Cleveland 15, Ohio 12-tf 


CANDID WEDDING promotion 


‘ no ready to help you boost sale Your customers w 


booklets with omplete picture 


ads originated nm your tudio as your 
them. Highest type printed ad 
Impressively captioned in color 
vastly increased volume of bu 
bution with exclusive franchise to 
Prote or first-come 
together with data 


Studio, 3090 Main 


BEATTIE PORTRONIC 

Chromo-Flash Commande and stand Stineman 
Jeveloping equipmen > y C cost $1,450.00 new 
Make offer 524 N. Brand Blvd 
Glenda a 7-1 
angle F/6.8 ke one 

»rz Super Dagor F Rapax 

hneider Angulon wide angle 

0” B&L Tessar F/4.5, $79.50 
) barrel, one of the finest 

Tessar F/4.5, black 
$97.50; Ansco home 
ripod, $14.50; 5x7 Elwood 
162mm F/4.5, $90.00 
F/4.5 $35.00 
50; 12” Goerz Dago 
Betax 
Packard shutter and 


Zeiss 


stand, 


Velostigmat 
inastigmat coated 
lens, $22 

F/4.5 


camera 


hutter like 


5x7 Eastman auto focus 
$137.50; 8x10 Century 
tudio stand, $225.00; 4x5 
lens like new $110.00 
Adams St., Chicago 3 


Bakers 


STEREO PHOTOGRAPHERS fo 


for details to T-43 care th 


RETOUCHING 


years experience, finest 


PHOTOFINISHING a iceaemants 


reliable 


Spiege ) Post St.. Yonker 


WEDDING 


n n gold Wholesale 


ALBUMS personalized 
$3.95 


ness aid ete Prompt service 


photographer and 
postpaid 
Crestwood Product 


ouple’s 


Literature 


pendence, Mo 





COMPLETE FINISHING SERVICE 
FOR PORTRAIT PHOTOGRAPHERS 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
f ervice at reasonable prices 


nishing Fine quality 


and fast dependable se 


OSBORNE LABORATORIES 


MIAMI BLDG 505 ELM ST CINCINNATI, OHIO 











46 


The 
Professional 
Photographer 








“PROFESSIONAL TIPS” 
on CHILD PHOTOGRAPHY 


— a 16-page (6x9) well-illustrated booklet by child 
specialist John W. Logan. Every page packed with 
helpful advice enabling you to make better, more 
salable pictures of youngsters. 


Only $1.00 postpaid 
LOGAN’S STUDIO 


1231 COMMERCE AVE LONGVIEW, WASH 








YOUR FOR LOW PRICED, 
BEST . | PHOTO MOUNT. 
SOURCE FOLDERS 


Nationally famous York Photo Mount Folders are 
preferred by leading professionals everywhere. 
See for yourself .. 


Send $1.00 For Complete Sampler Kit PPD. 
This amount is credited to your account, if your 
future order amounts to $10.00 or more. 








Write for price list today 
YORK PHOTO MOUNT, INC., MFRS. 
140 WEST 22nd STREET NEW YORK 11, N. Y 








EVERYTHING > PHOTOGRAPHIC 


Send for free specimen copy of our 
monthly magazine 
SNAP SHOTS ‘ 


containing bargain lists. 


GEO. INC. 








57 East 9th Street New York 3, N. Y. 





NOW! CLOTH BACK PRINTS 


IN 1Q SECONDS! 
WITH NEW IMPROVED 


USE 
Comes CHARTER 


No special equipment needed! No mess! 
No clean up! Will not buckle or curl! 
Write for samples. 


SEAL, INCORPORATED, SHELTON, CONN. 


to get the BEST... 
at the best PRICE 


mY PHOTOMAILERS 
mmIVE, PRESERVERS 
ENV ELOPES 
CLOSURES 
VELOPES 


NEG 
KRAFT 
GLASSINE EN 
GLASSINE_EN 
COMMERCIA 


APEC 


These photo envelope specialties 
...as well as all types of business 
envelopes... available for imme- 
diate delivery in ALL SIZES. Write 
for samples and prices TODAY. 


i 
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SAVE FILM..... 
REDUCE COSTS! 


MAKE 4 EXPOSURES 
ON 5x7 FILM 


With KEITH 4 way back. Made 
to fit 
adapted to fit 
back. 


any 5x7 camera or 
any 8x10 


SUPPLY LIMITED! 


Order Now! Price $50.00 
F.O.B. Los Angeles. State 


size and make of camera. 


GARDEN & WILLIAMS 


3266 WEST PICO BLVD. 
LOS ANGELES 19, CALIF 











THREE « *x * STAR 


SALES PROMOTION 


for PHOTO STUDIOS! 


* BABY and CHILDREN’S PICTURES 
A large assortment of small toys that every 
youngster wants at low prices. Wholesale 
price schedule to studios 


*&* TEEN-AGERS and ADULTS 
Use COMBS 


studio name on envelopes 


costs are low and we will print 
Also KEY CHAINS 
. Write for prices and samples. 


*&kk WEDDING and CANDIDS 
We now manufacture the BLUE GARTER for the 
Brides. Give them to every bride and you get the 
Wedding Orders Send $1.00 for two 
samples, full information and price list. 


Lowest Prices On 


PHOTO MAILERS 


Send for New 1951 Price Lists Today! 


THE PIERCE COMPANY 


3705 Nicollet Avenue, Minneapolis 9, Minnesota 


Draw Track Backgrounds 
7—Different Settings In—1 
Ceiling or wall tracks, or curved 
In most wanted colors and fab 
rics. Floor rug for bride, None 
Cr-Plush. Send sketch and sizes 
for estimate. Color wanted? 
CAMDEN ARTCRAFT CO. 


For wall 
180 N. Wacker Dr., Chicago 6 


~ only $16 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


170 East Water St. - Kalamazoo 2, Mich. 

















WORLD’S MARKET 
save money Lowest 
cash freely returned 
few barga ns 12 

n Betax shutter 
enses giving 9 
pound shutter 

case, regular 
regular $67.00 Wollensak 
hutter, $50.00 n hutter 
Verito in shutter (shu ‘ ve), $40.00 
lin Dogmar, $75.00 Dogmar, like 
3%" Goerz Super Dagor wide angle in Compur 
$80.00; 6% 
Ilex Photoplast F/4.5 n Universal hutter 


Goerz Berlin double anastigmat (Dagor) 


Schneider Angulon F/8 in barrel 


$200.00 " Goerz 
Dagor in barrel, like new, $300.00; 12” Goerz Apo-Artar in 
barrel $135.00; 15 onastigqmat with 
rism, $150.00; 12 r lander Heliar F/4.5, $125.00 

Voigtlander Heliar new, $165.00; 14 
F/4.5, $120.00; 16% liar with 


Kolimorgen proces 


Heliar 
Packard shutter $175.00 
$200.00; 47'% Goerz Apo-Artar absolutely new 

19” Goerz Berlin Hypar F/4.5, $200.00; 24 
n barrel, $300.0 2” Ross Xpres F/4.5, $100.00 
Corl Zeiss Tessar F/4.5, $125.00; 10” Carl Z 


> Zeiss 


Goerz 


in Compound  chutte new, $125.00; all sizes 
from 4x5 to 12x20 at cut prices. Hundreds 
big list of lense State requirements. Fifty year 
displeased customer. Joseph Smith, 735 Fulton St 


Bef 


COLOR PHOTOGRAPHERS. We need transparenc 
subjects Write for 
210 W. 8th St., 
PORTRAIT, COMMERCIAL photographers, speed up your 
production 25% or more with an inexpensive addition to 


es 
nstructions American Calendar 
Kansas City, Mo 


your 
present darkroom equipment. Write for literature, The B.M.D 
Mfg. Co., Box 486, Lakeview, Ohio 7-1 


THAYER & CHANDLER /. 


sberereeses 


for the particular artist 
SEND FOR CATAL 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 








WE PAY HIGHEST PRICES 


for 
USED, DISCARDED FILMS, ALL SIZES 
write for quotations or ship to 
PLASTOFILM, INC. 
Wheaton, Illinois 
Manufacturers of Reclaimed Acetate Sheets, 
ss Cases, Photo Loose Leaf Sheet Protectors. 


Pa 
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Professional Dealers Who Want Your Trade 








AKRON, OHIO—Metzger Photo Supply Co., 
i Main Street; 52 East Mill Street. 

AUSTIN 21, TEXAS—Capito! Photo Supplies, 2428 Guadalupe 
Street. 

BALTIMORE 1, 
Charles Street. 

BALTIMORE 24, MD.—Gamerman’‘s, 3808 Eastern Avenue 

BALTIMORE, MD—Maryland Photo Stock Co., 219 North Liberty 
Street. 

BOSTON 10, MASS.—Eastman Kodak Stores, inc., 22 
Street. 

BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street. 

BUFFALO 3, N. Y.,—J. F. Adams Co., Inc., 529 Main Street 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa- 
bosh Avenue 

CHICAGO, ILL 
Street. 

CHICAGO 6, 
Street. 

CINCINNATI, OH!O—Eastman Kodak Stores, Inc., 
Street. 

DALLAS, TEXAS—Eastman Kodak Stores, inc., 2012 
Street, Box 1710. 

OENVER 2, COLO.—Eastman Kodak Stores, inc., 1635 California 
Street. 

DETROIT, 
Street. 

INDIANAPOLIS, IND.—The H. Lieber Company, 24 West Wash- 
ington Street. 

KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Wainut 
Street. 

LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street. 

MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 
South Court Avenue. 

MEMPHIS 3, TENN.—West & Wirth Photo Supply Co., 162 Mad- 
ison Avenue. 


1991-3-5 South 


AD.—Eastman Kodak Stores, Inc., 309 North 


Franklin 


Mid-West Photo Supply Co 27 East Adams 


ILL.—Norman-Willets Co., 316 West Washington 
27 West 4th 
N. Akard 
MICH.—Eastman Kodak Stores, 


Inc., 1055 Wayne 


MILWAUKEE, WIS 745 North 
Milwaukee Street 

MINNEAPOLIS 2, 
South 5th Street. 

NASHVILLE 3, TENN.—Geo 
Street. 

NEW ORLEANS 9, LA 
Street. 

NEW YORK 10, N. Y Al 
Broadway 

NEW YORK, N. Y Eastman Kodak 
Street, New York 18, N. Y 

NEW YORK CITY—George Murphy, Inc., 57 East 9th Street. 

NEW YORK CITY—Willoughby’s Inc., 110 West 32nd Street. 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest- 
nut Street. 

PITTSBURGH 22, PA 
Street 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 1, MO.—W. Schiller & Co., Inc., 1109 Locust Street 

SAN ANTONIO, TEXAS—Southwest 403 Ave 
nue E 

SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 
Street. 

SEATTLE, 
Avenue 

SYRACUSE 2, N 
Warren Street 


TOLEDO, OH!O—George lL 


—Eastman Kodak Stores, Inc., 


MINN.—Eastman Kodak Stores, Inc., 114 


C. Dury Company, 420 Union 


—Eastman Kodak Stores, Inc., 928 Canal 


o Photo Supply Corporation, 902-910 


Stores, Inc., One West 39th 


Eastman Kodak Stores, Inc., 606 Wood 


Photo Supplies, 
216 Post 


WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 


Y.—Francis Hendricks Co., Inc., 339 South 


Kohne, Inc., 602 Summit Street 


WASHINGTON 1, D. C,—Fuller 815 Tenth 


Street, North West 


& d’Albert, Inc., 


WICHITA, KANS 
Douglas 


Lawrence Photo Supply, In 409-411 West 


WASHINGTON 4 
Avenue, North 


dD. ¢ 
West 


Brenner Photo Co., 933 Pennsylvania 








hove 


PORTRAIT STUDIO WANTED. Advise in 
to offer. C. Crafton 


what you 
Mansfield, Ohio 


deta: 
Mansfield-Leland Hotel 


EXCLUSIVE 
Covers 
shadow 


WITH sous 
newest 


New 
Adding 
revealed. $2.00 postpaid. Professional Service 
of San Diego, P. O. Box 693, Old San Diego Station, San 
Diego, Calif ed 
BEAUTIFUL APARTMENT free 
couple operate established studio 
110 S. Claiborne, Mobile, Ala 
LOW COST FOLDERS 2x3 $2.25 
5x7, $4.60/100; 1,000 cheaper 
mounts, 335 Woodland Avenue 


supplement on photo 


third dimension art of using 


coloring 
angles 


Color 


Opportunity for experienced 
50% basis. Tiny Tot Studio 


100; 3 
Free samples 


Glenolden Pa 





RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful and prompt attention to 
orders. Julia R. Langston, 20 E. Jackson Blvd Chicago 
4, ill 4-tf 
RETOUCHING — QUALITY 
Fitzwater, 7759 Kraft Ave., 





mail 


work. Prompt 


North Hollywood, 


mail service John 
Calif 7% 





A POCKET COMB FOR EVERY SITTER 
IMPRINTED WITH YOUR NAME AND ADDRESS 

An Appreciated Service AS LOW 4c EACH 

A Permanent Advertisement AS 


SEE FOR YOURSELF: 6 ASSORTED SAMPLES 
AND PRICE LIST FOR 35c IN COIN 


O. ELDON co. 8924 S. BISHOP STREET 


CHICAGO 20, ILLINOIS 





16x20 HEAVY OlL 
workmanship 


painting $1 Guaranteed feiime 


Make those featuring life 


with 


easy extra profits by 


size oil 


paintings You us du the negative 
we do the res 574 Clinton Ave Newark 
N. J 6-2 
SPECIALIZING IN fine negative 
Entin, P. O. Box 54, Grand Central Sta New York 7 
ah fe 
COLORING RETOUCHING 


onable pric Send work to 


nstructions 


nce 1936. Edw 


hing 


Prompt, eff 


Gertha Jen 


RETOUCHING SPECIALIST, finest quality 
gucranteed. Mrs. Roy Hester 1645 Orlando St. S.W Atlanta 
Ga 4-6 





NEW _ oun 


COMMEMORATION 
PORTRAIT 


Done in Handbrush artist's oils, 
copy restoration work, on portrait paper; especially 
designed for those who wish something better than 
the regular copy restoration from 8x10 
to 40x50 


over the finest of 


In all sizes 


Write us for particulars 


THE WALTER GAEHLER CO. 


104 South State St Syracuse 2, N. Y 
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Put your portraits in Poblocki display cases 


These lifetime, all-metal cases, illuminated or non-illuminated, will 
put your best work in the public eye, day and night. They are a 
“must-have” item for studios Iccated upstairs or off the street. 


Install one or more where the public passes and watch sales rise. 


‘la 
“ Toblockt. L 4n0 Sons 


2159 So. Kinnickinnic Ave. 


ee MILWAUKEE 7, WIS. 











NEGATIVE RETOUCHING service for the trade. Done to your 
exact requirement Prompt delivery. Reasonable rate Mail 
negatives to Charles Silom, Photo Retouching Service, 416 Ath 
Ave New York 16 N Y ! 
O!llL COLORING. Superior portrait coloring service 

person, $1.25; other prices on request. Prompt serv 

manship guaranteed. Ruth Peterson, 439 W. Auer 

waukee, Wis 

EXPERT COLORING ~arefu ind rompt attention to 


orders 60 uf Free 7 a > Lovise Grow Route 


/ 
. Lexington Va 
cag P GOOD RETOUCHING improves your photographs. Why 
get the best Send them Enterprise Retouchers 


Sprecher Ave Cleveland | Ohio 

PROFESSIONAL RETOUCHING and etching. Fine work. Prompt 
Keep PAKO Parts mail service. Earl Oelke, 3453 E. Armour Ave., Cudahy, W 

7 

Packages on hand 
FINEST OIL coloring Prompt and reasonable Send ser 
for Production Insur- sample. Mildred Hogberg, 4061 Glenlake, Chicago 30 
ance 
NEGATIVE RETOUCHING 
nating photographers 
Turner, 425 Central Par 








Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each HELP WANTED 


month. The magazine is much too valuable to The 


insertion of an advertisement under ‘‘Help Wanted’’ 
discard and, in the course of a year, your 12 carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
issues will give you the equivalent in the a postcard, and to return samples of work, etc., promptly 
The publishers will appreciate being advised when employ- 


finest halftone reproductions that mone an : 
. Peete i oney & ers fail to accord this courtesy to employees. 








buy of any photographic annual published 
A complete index for the year is bound in the NATIONALLY KNOWN studio has opening for young man who 


nterested in elf-improvement Contract required for a 
December issue sf 


pulated time. Small glary. Write or arrange for personal 
nterview at Nationa Milwaukee. A. D. Wicher Topeka 
Kans 7.2 
SALESMEN WANTED to Irry most complete mount line for 
ae old established manufactu Several territories available. No 
objection to deline Give complete background Write 
Salesmanager, 822 Belmont Ave Chicago 14, II 7-1 


Make Money... ay 


Handsome Binders 


covered in blue simulated leather are now 
available for only $2.25 postpaid. Takes only 
a moment to slip in the latest issue; it may be 
as quickly removed at any time; all issues open 


flat. Better send your check today 


Charles Abel Incorporated 


519 Caxton Bidg Cleveland 15, Ohio WRITE TODAY FOR COMPLETE DETAIL 


Ls 
STATES rte & wate co. 
615 VICTORY IMA, OHIO 
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Schedule of Coming Conventions 


r your organization's da ire established and li 








Organization Dates Headquarters For Information 
Hotel Write 








Photog. Assn. July 29-31 Omaha Paxton Wm. P. Morsman, Sec., 2311 
of Nebraska Stone St., Fails City 





Photog. Assn. Aug. 26-29 Milwaukee Schroeder Harold E. Waltz, Exec. Mer. 
of America Commodore Perry Arcade, 
Toledo, Ohio 





Maritime Prof. Sept. 3-4 Amherst, N. 8. Fort Clint Wiezel, 82 King St., 
Photog. Assn. Cumberland St. John, N. B. 





Virginia Prof. Sept. 9-11 Old Point Chamberlin Arthur J. Clarke, Seec., 
Photog. Assn. Comfort $11 W. Grace St., Richmond 








Photog. Assn. of Sept. 16-18 Worcester, Mass. Sheraton Anton Hanania, Sec., 26 
New England Emerson St., Newton, Mass 





Prof. Photog. May 11-13, Des Moines aN Roland Townsend, Sec., 805 
of lowa 1952 Locust St., Des Moines 











WANTED: PHOTOGRAPHER with ca on my Can PERMANENT f > xf »nced fin r in. portrait 
near Augusto, Ga. Professional expe n r Kendale 
woman photographer Write Harry 7.9 
RECEPTIONIST FOR leadin a { rom 1 and sale 
WANTED: PHOTOGRAPHER. In replying please give full ir expe To slary 3h »rson en and refer 
mation, your photo experience et Newcomt 22 ance ru r 4 d Centra ve bany q Y 

4th St., Alexandria, La 


grapher, Fort Monmouth, N. J 





OPPORTUNITY FOR first cla nside-outside — anid oars STUDIOS FOR SALE 


is capable of managing studio when | am 
workable knowledge of other branches PORTRAIT 

: MODER? TRAIT 
equipped throughout. Write us fully f letter ar shahects 


hed 45 





best of references and expect you to 
Beatrice, Nebr 7 7 as 

i na 
WANTED: A-1 RETOUCHER, man or woman 


MODERN 
corrections and can do good portrait printing 


rtrait 
Draft exempt. This is a good paying position 
qualify. Write C-41 care this journal 


nt 
PORTRAIT, COMMERC 
WANTED: PARTNER or promoter for ar arte heart of West \ 
established n same ocation n Indianapo 7 

be able to operate, promote busine e 

cash. This business has made owner independent 


care this journal Partne 


PERMANENT POSITION with large, long estat : . t onsidere na { 2739 Lora Clevelend 
for dependable cameraman who an make 

negotives. No coupon Give age, family tatu 

details on training, experience and 

Studios, 711 Pierce St., Sioux City 1 


RECOGNIZED LEADERS FOR 76 YEARS 


Portrait Copies and Reproductions, Enlargements, and Murals beautifully finished 
in Color — Sepia — Black and White by thoroughly experienced artists. 








Artistic Photo Mounts designed to your specifications for you exclusively. 
Frames and Mouldings of every description. The best selection in the country to choose from. 
QUALITY AT A REASONABLE PRICE WRITE FOR CATALOGUE 


Sprague-Hathaway, Inc. 


58 Day Street Established 1874 West Somerville, Mass. 
Wedding Albums Framing Supplies Mouldings Portraits 
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CLASSIFIED ADVERTISING 


T 
>I TL 


word; 


ALL 
M 

FOR 
t 


CAS 


HOW TC 


ATION WANTED and HELP WANTED: Ten 
Minimum charae $ 


OTHER CLASSIFICATIONS: Twenty 


nimum charge $ :) 
ANSWERS IN Add five wor 
nal for box warding inqu 


H MUST SMPANY ALL 


THE COST: First 
nm cuniie no other 


ermitted 


Count ¢ number in 


add f 


uding name and address and 
if box wanted 5x7 


F/6.3, 5'” 0.00 


ve words. Terms such as 


$ et each count as one word 
DATE OF PUBLICATION: All advertisements received up to 
first of any month appear in the 
the 5th of month 
FOR MORE INFORMATION 

System Service 


the 


issue which goes into the 
mail the following 


DETAILED 


concerning our 
Confidential 


Deposit 


etc., write for rate card 


MAKE ALL 
Charles 


Ohio 


CHECKS PAYABLE, 
Abe 


and address 
519 Caxton 


correspondence, to 
Incorporated Bidg Cleveland 5 








MOD 


ERN PORTRA 


wnerst 








CONTROL WITHIN ‘°F. 


REPORTED BY USERS Get the most out ofyour 
negatives with the saf- 
est water control made. 
Used in leading labs for 
B & W, Color and X-Ray 
film developing. Pays 
back its cost many 
times a year. Order 
thru photo supply firms. 

THE POWERS REGULATOR 

CO., 2703 Greenview 

Ave. Chicago 14, Ill. (PD 48) 

Send for 


Circular 
PD-358 


THERMOSTATIC WATER MIXER 
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PHOTO STUDIO established 5( 


reputation 


ell. A 


years, Ohio city of 16,000 


000.00 year 


low 


overhead 
Koryta, In 1311 


Income $18 
Schofield Bidg % 
STUDIO 


ped; low 


Cleveland, Ohio 
overhead 


Established bus 
Write A-14 care th 
7-\¢ 


PHOTO-FINISHI 
a nu 
journal 
FIRST CLASS m 

od busines 


$-37 


dwest portrait and commercial studio 


Sacrificed 
journal 7-1 


for 
for 


sale 
real opportunity quick 
care th 





SITUATION WANTED 


The insertion of an advertisement under ‘'Situation Wanted 
carries with it the obligation on the part of 
to answer every letter he receives in response to his adver 
tisement for a position, if only with a postcard. The pub 
lishers will appreciate being advised when employees fail 
to accord this courtesy to employers 


the employee 











NEW YORK 
preferred Exper 
Rood 


Institute graduate 


enced 


wants employment. Middie west 
darkroom man Harold Wolf, 1165 
Battle Creek, Mich 7-1 
PHOTOGRAPHER ac 
good 


Raymond 


VERSATILE 


clientele 


ustomed to d 
lightings, 


scriminating 


portrait posing and characteristic 
ressions excellent salesmanship broad experience, 18 
n portraiture overing every department, 


vacancies Write 


nvites cor 
W.-93 


ondence from sgudios with care 


7 


journal 


EXPERIENCED 


n all 


COMMERCIAL 
color processes 


ndustria photographer trained 


Graduate of four 
Age 30 
ommendations 
Calif 
Indiana only 
Portraiture and 
but 
Portland 


photographic schools 
married. Available 
Dale Stedman, 623 
7-1 


plus eight year 


n September. Ex 


tudio experience 
ellent re 
S. Carondelet, Los 
CENTRAL OHIO 
printer 37 
or smoker 
305 5. € 
DESIRE to 
other 
has 


Angeles 5 
and Experienced 
Married, non drinker 
Claude V. Neuffer 
Ore 7 | 


operator and 
weddings 
Employed 


Ave 


“homesick 
éth 
make a change and become assoc 
studio All 


portrait operating 


ated with an 
high quality portrait my past experience 


and ¢f 
and fin 


7-1 


been better grade studio lant 


management. This 


Write C-40 


ncludes many year nN processing 


shing ore th journal 


INSTRUCTOR 
pecialized J. ? 
Pa. Draft exempt 
RECEPTIONIST 

responsible 


Write W-94 


State approved All 


46 Public 


branche retouching 


Wilke 


Anderson Square Barre, 
7 
RETOUCHER 


position n 


artist — photographer 


highest 


wants 
stable studio of reputation 


care this journa 7 





For Greater Depth and Tonal Quality 


GARUTSO 


EXCLUSIVE BALANCED LENS 


FOR STILL PHOTOGRAPHERS 
DEPT. P, 6608 SELMA AVE 
HOLLYWOOD, CALIF 

















PHOTOGENIC VARIBEAM SPEEDSPOT LITE 


A newly developed spotlight in which the flashtube 
arrangement provides a brilliant light pattern with controls 
normally found only in Fresnel lens type incandescent 
spotlights. 


Various size lamps may be used to accurately project 
the modeling intensity in the desired proportion to pre- 
determine the flashlight intensity. 


Equipped with Air Cushioned Stand, Two Intensity 
Individual Power Supply Unit 50- 100 watt seconds, Photo- 
cell and shutter trip cord triggering. Also available with 
boom stand or any other desired combination. 


For further information on Photogenic Speed Lites see 
leading photographic suppliers or write to 





THE PHOTOGENIC MACHINE CO. 
YOUNGSTOWN 1, OHIO 











TAYLOR- 





= HOBSON 
3 | COOKE LENSES 


For the FINEST in 
PORTRAIT and COMMERCIAL WORK 
Select your lenses from America’s largest and most varied 
stock of fine lenses for the portrait and commercial studio 
Tell us what you need — our lens experts will be glad 
to assist in the selection of the proper lens end 


et you try before you buy. (Tell us size, focal length 


ae “aaa 14” F:5.6 Cooke Aviar $199.50 
PACKARD IDEAL SHUTTER 
Available in 13 sizes from 1'2” to 5” openings $12 “a 


with or without built-in synchronizer 


De Groff Airway Shutter Release 
at Size) j $5.00 
CAMERA BACKS 


Standard backs, reducing backs, sliding 
carriage backs — the most complete 
election in the country! And at un 
believably low prices! Sliding backs to 
make 2, 3, or 4 shots on one film 
reducing backs to permit smaller-size \ , « 

y le > : ) ‘ 
Fe eae Sati ma aes ain ete Midget Tripod elevates to 6 ft.; Junior to 9 ft.; 
portrait or view cameras. Write for Commercial to 11 ft. Quickly and easily adjust- 
details (include make and size of cameras) able. Sturdy but light weight. Expertly designed 

full inf ti it ee 
Forty) iapommaronivweiis! Dep for greatest utility. 


Burke « James, Inc. ERTLER PHOTO EQUIPMENT 


FINE PHOTOGRAPHIC EQUIPMENT SINCE 1897 : Mu : 
TIM PITT Tes TTT Le 113 St. Clair Ave. N.E. Cleveland 14, Ohio 
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THE INSERT THAT 
BEAUTIFULLY FRAMES 
YOUR PHOTOGRAPHS 

FOR A LIFETIME 


@ See the cut outs on the insert 
backing. Your photograph 
slides firmly into place. No 
paste. No glue. The picture 
cannot slip. 
A Slip the reversible insert into 
the Acetate sleeve. 
Permanently bound. Beautifully 
framed. A fitting presentation 
to highlight the quality of your 
photograph. 
FEATURES 
© Completely Acetate covered 
reversible pages. 
© Edge binding firmly sealed 
and permanently sewed. Inserts 
can't catch on one another. “” _ 
Binding can’t curl up. Provides “The BROADWAY 
permanent, sealed-in protec A luxurious, inexpensively priced album 
tion for your photographs. featuring the new HOLSON insert de- Holson 
e Extra-wide hinge lets pages scribed above. Contour padded, Morocco 
lie flat. grain simulated leather cover. White moire Binders 
e@ Immaculately white. lining. Both cover and lining are com- 
@ Strong, metal corner protec- _ pletely washable. Distinctive new cover de- \ 
tion. sign. Genuine vegetable Parchment flyleaf 
@ The only insert printed in gold. 
awarded the New fj Y 
York Institute of The new HOLSON insert illustrated above is also available in 


Photography seal of J “The Waldorf” and in two musical albums, “The Minuet’’ and 
approval. ote the “Queen Anne.” 


Write for complete HOLSON Catalogue. These albums and other 
fine HOLSON products are sold by the leading supply houses. 


Holson Binders, Inc. 762 Wythe Avenue, Brooklyn, N. Y. 
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The KODAK PORTRAIT LENS 


Gives you the Controlled 


Softness you want 


Whether you are a portraitist or an 
illustrative photographer—precisely 
controlled sharpness or softness is 
yours, when you want it, with the 
Kodak Portrait Lens. Important to 
you, too, is the fact that the sharpness 
or softness of your negative will be 
exactly as you see the image on the 
ground glass, Wide open you get the 
pleasing softness and pearly high- 


lights so desirable in portraits; stopped 


down, the crisp brilliance you so 
often want in illustrative or commer- 
cial work. 

Completely color-corrected to 
achieve the same results in color work, 
the Kodak Portrait Lens is Lumenized 
and comes in two focal lengths: 12- 
inch and 16-inch { 4.5, mounted in 
barrel with Iris Diaphragm. Ask to 
see the Kodak Portrait Lens at your 
Kodak dealer's. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 


TRADE-MARK 





If You Designed 
Cameras 
Here’s One You'd Create 


for Yourself 


e Kodak Mast 


LOOK AT THESE FEATURES! 


Horizontal Swing. |: 


Vertical Swing. | 


Transverse or Horizontal Slide. | 


Same 


Rising-Falling Front. ki: 
es. lowers | inc 


Revolving Back. (| 
fi! OU-devree cit 


Bellows. \lade ol d 
f meee 


Lens Boards are oie! 
recessed le 


Lenses. \ 
t tT 


6 


le f/4.5. K 
Film Holders. | ik: 

Hit pach 1 te 
Impressive Beauty. >.! 


Dimensions. | | 
19 inet ne ( 


Carrying Case. ( 


{ Ko 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 





